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Abstract of Master’s Thesis of Academic Year 2013

Enterview: Self-recording Interview Video System for
Entertainment Purpose

Summary

These days, there are many different kinds of entertainment content
provided to audiences. With advancements in technology as well as the rapid
spread of new trends, creators of entertainment content are also constantly
trying to dream up new ways to deliver fresh experiences of pleasure and
amusement to their viewers.

The technique of using interviews i.e. a usually formal conversation between
two people in which one generally asks questions and the other answers, has
developed to a point where it can be used to entertain a third party who is not
participating. Online shows such as the Thai language ‘VRZO’ have increased
the popularity of this new type of entertainment-based interview so much so
that the programme made the jump from the internet to television and has
followers all around Thailand. This show and my own personal experiences
when collecting data for my Real Project have given me an insight into how
interviews can be used for creating entertaining videos and I hope to use this
insight and my enthusiasm in this field to be able to create a new method for
creating interviews for entertainment purposes. Having attempted to create
interview videos with a cameraman, interviewer and myself as producer in
the traditional manner, I found a number of problems and with such a limited
setup I could not hope to make entertaining interview videos such as the ones
broadcast on TV. Therefore I have devised a new system, Enterview, a
self-recording video system which will solve problems related to the theme of
making interview videos for entertainment purposes.

The research looks at the problem from two main angles. First is the
producer, who is trying to create and assemble entertaining interview footage.

Second are the users i.e. the interviewees and people who would mostly be



using the system.

For the producer the main difficulty is the organization of staff and time
management. Generally, a full crew would be needed with lighting, sound and
camera technicians as well as those involved in the editing process.

As far as the interviewees are concerned the presence of the crew and camera
has a tendency to make them become shy and unable to answer the questions
naturally.

To solve these problems I have created a system, Enterview. This system
enables producers to create interview videos for entertainment purposes
without the need for a crew and also makes interviewees feel relaxed in front
of the camera allowing them to answer the questions with more confidence —
something which will hopefully lead to more entertaining content being
produced.

Enterview was designed specifically to solve current problems associated
with creating interview videos. Factors that can create a comfortable
atmosphere were studied and implemented into Enterview’s prototype. This

prototype can be found as an embedded web application at www.nterview.net.

Having asked both producers and interviewees about their experiences of
Enterview it is clear that it can be used to resolve a variety of issues
associated with a self-recording system whenever and wherever the user
decides. Users however were still not completely satisfied with the results due
to the inability to insert entertaining features such as subtitles or background
music. Such issues could be resolved by conducting future research into the
various kinds of post-production effects that would have a positive influence
on the entertainment value of the interview. Other improvements to the
system would include looking into Enterview’s wider applications beyond its

current primary use as a system for creating entertaining interviews.
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1. Introduction

1.1 Background and Motivation

The recent Real Project ‘Digital Distribution’, a sub-project of the Power of
Motion Picture required our team to collect a substantial amount of data
primarily through video interviews. When conducting these interviews it
was often thought that, although the interviewees could satisfactorily
answer the questions, there were a number of humourous moments as well
as surprisingly unexpected responses. This could well be because the
Interviewees were not worried about losing TV or advertisement contracts
(like the majority of celebrities) and thus knew that there would be no
negative consequences if they did not conform to a stereotype. Such freedom
allowed the interviewees to show more honesty in their answers and
consequently provided more entertaining responses. On reviewing the video
Interviews, it was observed that such interviews of the general public might
not only be useful for collecting data for surveys or research purposes but
could also be an interesting source of entertainment.

An important motivation for this research project was VRZO - a Thai
television programme. The theme of VRZO revolves around asking a variety
of questions regarding recent news or trends to a large group of non-main
stream celebrities and judging their responses. The aim was to pose
unusual and often edgy questions that would put the interviewees on the
spot.

The first few shows were originally shown on Youtube but, with its surge in
popularity, the concept was soon brought to True Vision, a highly regarded
television channel in Thailand. The questions posed initially required the
Interviewee to give a yes or no answer and subsequently to give an
explanation as to their reasoning. The final part of the questioning required

the interviewee to give a summary of their answer in three words. This



novel method of giving three word summaries rapidly became a popular way
for people on social networks such as Facebook and Twitter, as well as for
friends writing emails and texts, to give their opinions or comment on local
or life issues briefly and succinctly.

From research, examples of such programs, which use interviews as a
source of entertainment, also exist in Japan. Zoom In, a programme aired on
NTV each Saturday, regularly has a short segment on foreigners living in
Japan. Common questions range from anything from the interviewee’s
favourite Japanese foods to things that have surprised them in Japan to
kanji (Japanese written characters) that they find interesting. Although this
interviewing technique does exist it is far from the norm with most TV
channels shying away from this format. This could be for a number of
different reasons.

The general absence of this style of entertainment however led to the author
to try and create a set of video interviews using this format. Although the
setup was initially attempted to be recreated with a camera crew there were

a variety of issues, which could not be resolved by the author herself.

The main problems were:

1. Production: at least three people were required at all times — a
cameraman, an interviewer and someone in a support role. Without
this minimum requirement the interviewees often failed to cooperate
in an efficient manner due to the setup’s lack of formality.

An unnecessary amount of time was spent on editing. The goal was to
create one long video by extracting the most entertaining parts of
each interview but as each interview was long in itself it took an
unreasonable amount of time to scan each interview and cherry-pick

the best individual moments.



These issues were made worse by the fact that as the author was
working on her own.

2. Quality of the contents: there was a great deal of uninteresting
footage. This was likely to have been for a variety of reasons.
Further to this, interviewees were often nervous and sounded
uncertain of their responses. This was likely to have been because of
camera-shyness and this subsequently affected the naturalness and

quality of their answers.

On the basis of these results, a new system of recording was created,
“Enterview” — a combination of entertainment and interview. The focus for
this format would be the use of an online interview video platform. This
would allow interviewees to record the interviews when and where they
choose and at their own pace. Thus, anyone can create their own interesting
interviews without the need for a cameraman and interviewer. The only
requirements would be a webcam, a microphone and an internet connection.
The completed interview would then be automatically uploaded to the
website. From there, interviewees can edit and save their own videos, and
share them with friends as well as view, rate and write comments about

other uploaders’ videos.

1.2 Goal and Purpose of this Thesis
1.2.1 Targets

Enterview aims to satisfy two different types of user:

1. Producers — those that make questions and would otherwise need to

assemble a team of support staff



2. Interviewees — those who will be asked questions by the producers

and the ones that will mostly be using the Enterview system

1.2.2 Purpose and Goal

The purpose of Enterview is to enable producers to make interview videos
without the need for a crew and the normal post-production requirements.
For interviewees Enterview aims to create a comfortable atmosphere in
which interviewees can relax. This should lead to questions being answered
more honestly especially when it comes to more taboo or personally sensitive
questions. On account of the interviewees being in a more relaxed situation
(in comparison to being in front of a TV crew), the content of their answers
will hopefully be more entertaining.

Ultimate goal — With the Enterview system, producers should be able to
produce interview videos more quickly and effectively and be more satisfied
with the end results compared with other methods. Interviewees should feel
that the interview system is fun and feel comfortable answering a variety of
questions on different topics.

To achieve this aim the “Enterview” recording format will be created as a
new online self-recording interview video platform which hopes to create
interesting and entertaining video content. The use of this method will also
help to exclude uninteresting content — it is assumed that the vast majority
of uploaders will have self-confidence and be ready to share their opinions
regardless of what topics the questions cover. By the process of uploaders
only uploading those videos they consider to be interesting it will not only
minimise the amount of final editing required and hence reduce production
time and related costs, but also allow for potentially new forms of

entertaining video interviews that have not yet been considered.



By creating the “Enterview” system, it is hoped that the array of
possibilities for creating video interviews for entertainment purposes can be
expenaded. This would be done by highlighting the natural entertainment
value of interviews and, as a result, expand the popularity of this field for
audiences in a wide range of media. At the same time, it will be useful as a

way of finding out opinions of current news topics or lifestyle trends.

1.2.3 Thesis Approach

The Magic of Enterview: Turning boring interviews into entertaining videos

in a fun and simple way.

1.2.3.1 Technological Solution

No interviewer or cameraman? Using a self-recording system, users can
record, edit and upload videos anywhere and at anytime at their own pace
saving both time and expense.

Spending too much time recording? An automatic recording and editing

system allows users to save production time.

1.2.3.2 Design Solution

Finding interviewees are unwilling to answer taboo or edgy questions?
Enterview means that only those with confidence and the desire to have
their opinions heard will be uploading content thus cutting down the
amount of wasted time interviewing those who are unwilling or afraid to

give their opinion on topics that are potentially either taboo or too personal.



Boring content? Enterview gives users the ability to add special features to

enhance the attractiveness of their videos.

1.2.4 Difference from Previous Interviewing Formats
1.2.4.1 From Text-based Interview Services, such as

theinterviews.com

Enterview breaks away from established interview formats which stress
text based interviews and lack the ability of users to see interviewees’ facial
expressions and reactions as well as the ability to hear the tone of the

interviewees’ voice.

1.2.4.2 Difference from Interviews on Current TV

Programs

Interview videos on TV programs require a large number of crew on set.
They do not allow for interviewee generated content. TV program use a
professional interviewer who can distort the flow of answers. Also, TV
director selects specific interviewees who are deemed capable of giving
entertaining answers and thus artificially distort the range and variety of
opinions. Most of the interviews have both questions and answers and the
style in which they are given guided by a director, and a large of amount of
footage were cut down to only a few minutes of interesting content.
Interview videos in TV program require post-production involving
substantial amounts of editing, insertion of subtitles, captions, and sound
and video effects in an attempt to increase the entertainment value of

uninteresting content.



1.2.4.3 Difference from Other Self-recording Video

Services such as Video Memoires

Although these are similar to Enterview in that they focus on a self-
recording video system they are often not for entertainment purposes or

alternatively not based on an interview format.

1.3 Outline of Other Chapters

In Chapter 2, related works that were used as references for Enterview will be
discussed. In Chapter 3, the design of the Enterview system, including the
Preliminary Experiment which was used a standard for the procedures needed to
record interviews in a more traditional manner will be described. Further to this,
the concept, prototype and various technological details of Enterview will be
explained. Chapter 4 contains the evaluation of whether the system has achieved
its targets. Chapter 5 contains conclusions of the project, an explanation of
whether Enterview has served its purpose and goals, and potential future work for

further study.



2. Related Works

2.1 Interview Videos for Entertainment Purpose

Interviews are normally used as a means to elicit facts, opinions or
statements from interviewees. They are also used to collect research data
regarding topics of interest. With the increasing number of easily accessible
media sources, however, interview videos are now frequently being used as
sources of entertainment. This means that viewers of the video are gaining
more than just factual knowledge but also a certain amount of pleasure and

delight.

Figure 1: On the street interview



The aim in reviewing past works was to discover what kind of factors
affected the entertainment value by analyzing the differences between those
interviews being specifically conducted for purely entertainment purposes
and interviews of a more regular news-based format. This literature review
therefore aims to research and hence put forward an overall method for
creating interviews with specifically entertainment-based content. Further
to this, specific techniques for the video-making process including the style
of shooting and the editing process are also analyzed. Analysis was also
done into the optimal way for the interviewer to phrase their questions as

well as the types of themes and topics that would elicit responses of interest.

2.1.1 VRZO

The main source of inspiration for this research project was VRZO, a Thai
television program.[1] VRZO aims to give useful and relevant information
related to recent news and trends while retaining the overall aim of
entertaining an audience who might not otherwise necessarily be interested
in the actual questions themselves. The interviewer proceeds to ask the pre-
arranged questions to 100 non-celebrities. At the end of each episode,
viewers found out the results of that episode’s questions. Initially, the
episodes were made available on Youtube but due to popular demand, the
rights were bought and the program made the jump to the small screen. The
questions generally require either a yes or no reply to begin. On certain
occasions, however, potential answers are given in a multiple-choice format
and interviewees have to give the most fitting answer even if it does not

agree exactly with their point of view.
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Figure 2: Caption of VRZO TV program

http://www.vrzoclub.com

Some examples of questions would be:

1. If you were the sole castaway on a remote island in the middle of the
Pacific Ocean, would you choose “unlimited milk and an attractive
woman” or “unlimited bananas and a muscular man”? (This is a
comparison that is humorous in Thai.)

2. Would you prefer to go out with a beautiful but stupid girl over an
intelligent and homely girl albeit without the good looks? (aimed at
men)

3. Would you, and if so, how would you win over a man you liked?

(aimed at ladyboys)

10



Figure 3: Interview of ladyboys in VRZO

http://www.vrzoclub.com

These types of questions give the show its own unique quality. This is
complemented by its improvisational shooting style, specifically as the
crew’s reactions to the interviewee’s answers, such as spontaneous rounds of
laughter, are also recorded. Interviewees are not prepared for the kind of
questions that are likely to arise and so even their reactions before they
actually answer the question are revealing as to their personality— this
gives the show the rather homely feel of watching a group of friends who are
close enough to ask each other somewhat personal questions. Given how
much of the show’s success relies on candid and frank answers from the
public, the friendliness of the atmosphere they operate in is perhaps the
secret ingredient that allows the interviewees to relax and not shy away
from potential embarrassment. This is fundamental to the show doing as
well as it has done.

Both the interviewer and the director of the show were recently subject to
an interview in a national newspaper, which was keen to understand their
thoughts and feelings about why the format of their show had been such a

great success. One factor they said separated them from other interview

11



shows was that the director never called a cut when something went wrong
or something unexpected happened. It was these kinds of moments that
when captured actually gave the show a more realistic and less superficial
feeling. They also said that because people on the show felt that they were
In a relaxed environment they could say what was really on their minds
without the requirement for giving disclaimers or giving answers that were
deemed to be proper or acceptable. Another interviewed member of the crew
said that would she really enjoyed was not the answers to the questions
themselves but rather the interviewees’ reactions to the questions when
they first heard them. She also told the newspaper how she could not stop
laughing at the spontaneous nature of the answers of some of the

interviewees who often just say the first thing that came into their head. [2]

Figure 4: The crew of VRZO

The other main reason for VRZO being considered a ground-breaking show
1s the development of the idea of giving answers to questions in a three word
summary — a practice that has now become commonplace amongst young
people using social media such as Facebook and Twitter as well as when

sending emails or texts and wanting to express their opinions on recent

12



news or life issues. This innovative device originated from the final part of
the questioning when interviewees were required to give a brief and concise
summary of their response in three words. In the Thai language, the
minimum amount of words required to make a grammatically correct
sentence 1s two. Therefore giving a three word summary is sufficient to
express one’s thoughts without limiting oneself too much. This method of
using three words to describe things will also feature in the next chapter of
this report where the methods used to take video interviews of people will
be explained. For this report, and with the assumption that the vast
majority of interviewees would be either Japanese or familiar with Japanese
traditions, it was decided to ask them to summarize their answers in the

well-known haiku format of using phrases with syllables of 5-7-5.

Figure 5 : Three word summary in VRZO

http://www.vrzoclub.com

2.1.2 Zoom In Saturday — Foreigner Interview Corner

The other major source of inspiration for this project, which shows evidence

of success in using interview videos to create entertainment content, is

13



Zoom In. [3] Zoom In is a television program shown every Saturday on
Japan’s NTV channel and has a particular segment that focuses on
interviewing foreigners living in Japan. In this show, the interviewer asks
these foreigners about a range of topics including their favorite kinds of
Japanese foods, their favorite Kanjis and things that have surprised them
since coming to Japan. The answers which were often found to be the most
amusing were those with shock factor, that is to say when the interviewees
gave unexpected answers. As an example a Western man had so much
knowledge about Japanese manga that he surprised both the interviewer
and audience when he started talking about the word and concept that is
‘moe’. [4]

Possible reasons for the success of this format with foreigners is that they
are not shy of discussing subjects which the Japanese might consider taboo.
This gives them a certain level of confidence and flair when talking in front
of cameras. This contrasts enormously with Japanese people’s notorious
tendency to shy away from self-revealing questions on which they might
later be judged. The responses foreigners give also tend to differ from the
responses that Japanese interviewees might otherwise give in any case.
Therefore with a more general statement it can be said that interviewees
who have an open mind and a train of thought that would distinguish itself
from the average television viewer would give answers that would be

deemed to be interesting and entertaining.
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SR W EAN T2 E IS
IEADREBSE

Figure 6: Caption of Foreigner interview in Zoom In Saturday

http://lwww.youtube.com/watch?v=JA4boFS5Ddo

A further interesting point that was noticed when the author of this thesis
had been interviewed by the show was the kind of preparation before the
shoot as well as the way in which the interviewer asked their questions.
Before the day of shooting, the assistant director of the show would contact
each interviewee individually and give them a series of detailed questions.
Having compiled and analyzed the interviewees’ responses, the assistant
director would then give each of them a brief guideline on how they should
rephrase their responses just before the shooting. While the shoot was
actually in progress the director also gave directions to both the interviewer
on how to ask the questions and the interviewee on how to answer the
questions — comments were often related to how to answer in a more
amusing or interesting way so that the viewer might become more engaged
with the topic or theme under discussion.

The role of the interviewer is of course fundamental in the overall setup.
Initially, they would ask vague, non-specific questions which would allow for
a broad range of possible answers. The questions’ breadth would then get

progressively narrower thus requiring more precise answers from the
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interviewees with preferably lengthy reasoning. Of course, at the end of
shooting only the most interesting parts of the answers would be selected to

be put forward for the actual on-air content.

2.1.3 Baton Questions

The main source for inspiration and guidance on the sort of topics and
questions that would be best to use in this report came from ‘Baton
Questions’ (VN k> [H). Baton Questions was a popular method of asking
questions online and was frequently used on social media in Japan
including Mixi and Facebook as well as blogs and community forums a few
years ago. It uses a series of around 10-15 short questions. The first person
to answer the questions will then post their answers on their page or
community space and then forward the complete list of questions to their
friends and other members of their community. All the people who receive
the list of questions can subsequently choose to answer and post their
responses and/or forward the list of questions on to further friends or
communities. This method of passing on the ‘baton’ of questions was
supposedly first used to generate answers in response to ‘Musical questions’.
There are a large variety of more recent types of baton questions such as
those which expand their set to around 50-100 questions. Another popular
variation is the ‘Secret Baton’ whereby readers can initially only see the
answers that are posted and are only allowed to see the questions if they

refer back to the original poster.[5]
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PRVRY DA

Ql: Tooh BAMDT, L OLERAWI ALY, 2 LW ABH0n,

Q2: RAA—ARBEFEELLTCEAED, 5222000 S50Diivn,
Q3 WHEDP VALY, K AKKED B HH 0L,

Q4:HERDE - BAKED, ELo6h L) LEHOVLLAFIOHH VL,

Q5 BMWRMDEVALD, D EHHVL,

Q6: I EWMHIAL D, BHAVADAI VL,

Q7:BEALWVALYD, MARTRLTERY ETFED, /7 YDvuisivn,

Q8 : RHERREMZ EDITR > T NBAL D, FEHALTIOL,

Q9: BMFLFLALD, EHTELOTFL 50D HITLL,

QIO KDAICKENTH LI LARDIALD, BHLHIHZL T 3R ALS
B,

Qul: "MEHATHESR G, EEIALD, BLLMOREL I 7 avit) B
WHDIE S S0,

Qu2: HWICHZDHTHIFRES L5 IAED, 2L2HIFES TLEARBZ LTS
nsHhvee,

QI3: FLALRETRIATDALD, 74NV FTHS L ASOLL,

Qua: IHALHRHICH > T NB ALY BN THEICH R LHIEL,

Figure 7: Example of Baton Questions

From analysis the reason why this style of baton questions became so
popular was due to the brevity and conciseness of each question. This makes
them relatively easy to answer due to the general lack of complexity.
Further to this it takes relatively little time to read the questions and then
go on to a few sets of different people’s answers. This is to say that if the
questions were too long and required long detailed answers the person
answering the questions might lose interest as structured answers require
considerably more thinking through. Further to this the final reader might
find a long, drawn-out answer tiresome to read and would be more attracted
to short answers that would allow the reader to scan through the answers
without getting buried in details. The greater volume of people willing to
answer in this short style would allow readers to enjoy a variety of different
people’s opinions rather than one person’s lengthy answers. This method of
asking a set number of short questions was therefore taken for the

Enterview system.
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2.1.4 Nino-San — Surveys of Questions that Shouldn’t

Have Been Asked Corner

From VRZO, NTV’s Zoom In, baton questions and the Japanese TV show
called ‘Nino-san’, [6] the answers that would make the show more
interesting had one major thing in common. This was undoubtedly the
responses to questions being about the interviewees’ private lives. Such
questions might commonly be about taboo subjects such as sex or somewhat
1llegal activities and specifically how the interviewees would react if they
were placed in fictitious and often embarrassing scenarios. As an example of
such a scenario in the show ‘Nino-san’ the interviewers chose to ask
beautiful women if they ever break wind in public and, if so, when and
where. Further to this, they asked if the women had their own secret
techniques to hide what they were doing. It was deemed very amusing when
the women answered truthfully that they actually do break wind in public
with some saying that they had particularly strange or unusual methods of

hiding this fact. [7]

Figure 8 and 9 : Captions of Nino-san TV program
http://youtubeowaraitv.blog32.fc2.com/blog-entry-29668.html
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It could be said that when particular people say things that they wouldn’t
otherwise necessarily say, for example on account of their general
appearance or reputation, or are forced to answer embarrassing questions
the answers become more interesting to the listener. In particular, the
larger the gap between the interviewees’ appearance or persona and the
taboo activity that they were being pressured into answering questions on,
the funnier the show becomes.

Another example of this gap between interviewee and answer came on
NTV’s Zoom In when the interviewer asked foreigners about things that
they liked or surprised them while in Japan. Amusing answers would often
revolve around a subject matter which the audience would presume the
interviewee would not know much about. Particular favorites of the author
were when a foreigner explained his deep interest in the pop group, AKB48,
and answered in a comical voice, or when a blonde man said he would really
appreciate it if the interviewer were to call him ‘Oniichan’ using highly
‘kawaii’ Japanese similar to the way the characters in his favorite manga
would speak. Once again, these kinds of amusing answers can be described
as those which Japanese would not expect a foreigner to say. It is hoped that

these kinds of described methods can be used when creating Enterview.

2.1.5 Shabekkuri 007 — Giri Giri 007 Corner

The last show that will be referenced with regard to the topic of questions is
‘Shabekkuri 007°,[8] a highly popular TV program on NTV. In Shabekkuri
guests sit with seven interviewers who are considered to be the most famous
and funniest comedians in Japan. Guests are then posed questions and then
asked to explain their answers in more detail. There is one feature in the

show called ‘Girigiri 7 which is famous for getting a strong reaction from
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the live audience. The interviewers ask ‘girigiri’ questions i.e. questions
with sensitive or taboo subject matters, such as questions regarding the
guests’ love life or how much they get paid. From watching the show it can
be seen how the more personal the questions became the more entertaining
the guests’ reactions and the more interesting the answers became. The
reactions of the audience started to laugh more loudly and more frequently.
As each guest’s ‘girigiri’ question level was different it was interesting to see
how far the interviewers would be prepared to push each guest’s personal
boundaries. This style of questioning starting with relatively ordinary
questions which slowly become more ‘girigiri’ in nature will be used and
hence the limits of how far users of Enterview will be ready to push their

own personal boundaries can be seen. [9]

Figure 10: Caption of ‘Girigiri Corner’ in Shabekkuri 007 TV Program
http://youtubeowaraitv.blog32.fc2.com/blog-entry-8254.html
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2.2 Related Works Based on Self-interview
2.2.1 Ontama

As described above, considerable problems were found to exist that arose
when taking interview videos in the more traditional manner of using a
cameraman and interviewer and then having to edit the interview by
selecting only the best pieces to show in the final cut. A show called ‘Ontama’
gave me the idea of letting the uploaders of the videos edit their own content
and thus take away the difficult process of editing each video individually.
Ontama was a TV program, which has since ended, which had a set that
consisted of only an interview machine.[10] The machine would ask
questions to the interviewee, by means of a robotic voice, who for the
purposes of the program was always a musician with a newly released
single. The interviewee while answering the questions would be recorded
from a variety of angles by cameras that were strategically placed in various
corners of the room. (Although the process visually appears to be done
automatically by a machine, there is in fact an interviewer who is sitting
behind the machine and takes part in the conversation with the guest.)
There was also a post-production process which included cutting the
recorded material from the different camera viewpoints as well as inserting
subtitles and comical sound effects. Even though, as described, in essence
the machine used was not truly automatic, the setup inspired me to design a
system whereby the requirement of recording and editing would be

completely cut out from what the controller of the system needs to do. [11]
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Figure 11: Caption of Ontama while the artist was being interviewed

http://www.pideo.net/video/mgoon/6e7222338141134d/

By promoting interviewees to design and upload their own recorded footage
and by using a robotic voice to ask the questions, the usually required
positions of camera crew and interviewer will become redundant.
Furthermore, by using this methodology, the system i1s assumed to be able
to limit the amount of uninteresting content being uploaded purely by
uploaders critically appraising the content of their own videos — with the
majority of people being shy when sitting in front of cameras, it is hoped
that the uploaders of videos to Enterview will be those that like to take
videos of themselves and then upload them to similar video-based online
platforms such as Youtube. Essentially most people who take videos of
themselves tend to have good knowledge of how to record and edit their own
footage as well as having more optimistic and dynamic personalities and are
excited to share their opinions in online forums. In summary, it is hoped
that Enterview will be able to target only those people who have the
confidence to record their opinions online and hence create interesting and

entertaining content.
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2.2.2 Video Mémoires

With regard to the technological challenges that arise for Enterview,
inspiration has been taken from ‘Video Mémoires’,[12] a video diary
software that focuses on problems concerning the procedure of taking a
video of oneself. When considering how to create a system that would easily
allow users to take videos of themselves wherever and whenever they want,
1t was realized that a website would have to be designed that would contain
an imbedded application rather than making entirely new software. Ideally,
when users log in to the website to take their interview videos they would
just need access to a webcam and microphone i.e. there would be no
requirement to download any software. With the use of ‘like’ or ‘comment’
buttons that are easily accessible to viewers, uploaders can share their
thoughts with their friends and easily communicate with other uploaders in

the Enterview community.

Video Mémoires

Figure 12: Video Mémoires
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2.2.3 The Interviews

A website, www.theinterviews.jp,[13] that has similar features to the
Enterview system already exists. Even though in name there seem to be
some similarities with the Enterview system www.interview.jp allows
visitors to the site to ask questions of famous people or other users.
Although users can of course see the questions they can never see who is
asking them. Further to this, they can choose which questions they would
like to answer and which they would prefer to skip over. The basic layout of
the website includes minimal text and a few simple colours. This clean,
somewhat minimalistic design allows users to get to the point of the website
without unnecessary distractions. Although inspiration has been drawn
from the design of this website, it is clear that the website’s method of

interviewing is completely different from that of Enterview.

%, THE INTERVIEWS

%] NEWINTERVIEWS

7o arotany now Ineriows for you now

Figure 13: The Interviews Homepage
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3. Enterview: Design and

Implementation

3.1 Preliminary Experiment
3.1.1 Initial Aim and Goal

From the point at which VRZO became famous, this author of this thesis
has wanted to make videos of similar content. The goal was to create
interview videos that would be entertaining as well as informative to those
that viewed them like the ones that became famous in Thailand. The first
task was to analyse these videos in an effort to understand what the key
entertaining factors in the interviews were. Similarly, an aim of this thesis
was to find out how interesting content could be made not just by the
answers themselves but by the style of video recording used. Having found
the key factors of success from both interview and video recording
perspectives, it was hoped that these factors could be combined to create
interview videos in an online entertainment interview format that would be

funny and interesting to a large proportion of viewers.
3.1.2 Concept of Preliminary Experiment

From the aim and goal as described above, it was decided that interview
videos would be created that would be entertaining to a large proportion of
people using the usual recording setup, i.e. with a small film crew and an
interviewer asking the interviewees the questions. After the initial

recording phase, there would be a post-production period of editing the
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videos to cut out uninteresting content and to insert visual and audio effects.
One of the author’s Japanese senpai, Kan Kenta, was asked to act as the
interviewer. This was deemed to be best as the interviewer would be
required to improvise and come up with interesting follow-up questions
after hearing an interviewee’s response to a previous question. One of mthe
author’s Japanese juniors, Hirasa Kei, was chosen to be the cameraman.
The author played the roles of director, general staff and post-production
editor.

On the first try, general, non-probing questions that anyone could answer
without any sense of their privacy being invaded were used. As the
recording date was in December the theme was ‘Christmas’. Accordingly,
questions asked were on the lines of ‘What do you want to do at Christmas?’
and ‘Who do you want to be with at Christmas?’

Using VRZO as a reference point, it was hoped that a similar tradition to
that requiring interviewees to summarise their answers in three words
could be used. The crew and author brainstormed ways to make Japanese
Interviewees give an answer easily and in an interesting manner. We
decided upon the traditional Japanese poetry (haiku) syllabic form of 5-7-5.
This form was chosen because the vast majority of Japanese people’s
familiarity with it, as well as the fact that it would be relatively easy to

summarise any answer in haiku.

3.1.3 Preliminary Experiment

The crew experimented with the ‘56-7-5" method of summarising by asking
different students around campus about what they ideally would want to do
at Christmas and with whom they would want to spend Christmas. Most

people who were asked were initially willing to participate but subsequently
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became uncomfortable in front of the camera and therefore reluctant to
answer the questions. They admitted to this discomfort in front of the
camera. Further to this, those that did answer the questions took a long
time to answer.

As for the topic, it seemed that few Japanese were interested in Christmas
and 1its associated traditions. Answers frequently revolved around
interviewees’ boy- or girlfriends or family. Therefore many respondents
answered to the effect that they did not have any specific plans because they
did not have a boy- or girlfriend. Therefore a common response was that
they would probably spend the day with friends similar to any other day. It
seems that in Japan Christmas is only viewed as a day on which to go for a
special date with a boy- or girlfriend or for spending time with family,
further to which it has no special meaning. With hindsight, the decision to
ask questions regarding Christmas, a topic of seemingly little interest to
Japanese, was an error in judgment.

With regard to the 5-7-5 method of summarising, we found that it did not
work as well as previously expected. Even though Japanese people are
familiar with the haiku poetic form, their original answers were of roughly
the same length as the 5-7-5 form and so this way of summarising did little
to shorten the answer. On top of this, it took a considerable amount of time
for interviewees to create an answer in 5-7-5 form. Rather than make the
interview videos more interesting, it therefore seemed that the 5-7-5
summarising format was giving the interviewees considerable difficulties
when answering.

On the first attempt at shooting, we were able to interview 30 people at
Keio University’s Hiyoshi Campus. Shooting lasted two hours over two days.
Post-production which included reviewing all the video clips, deciding upon

the most entertaining parts and putting in special audio and visual effects
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took one day. Even having done this lengthy post-production, there were
only a few parts of the final video that a sample group of viewers found
Interesting or amusing — the video was shown to ten people who gave

feedback on which parts they found entertaining.

3.1.4 Results and Problems of Preliminary Experiment

- From a total of roughly 30 videos, only 3-5 responses (10-17%) were
considered entertaining by both the author and the sample group of
viewers. The rest were considered uninteresting.

- The 5-7-5 poetic haiku which was assumed to be a simple and catchy
way for Japanese interviewees to summarise their ideas proved to
have weaknesses. Most of the interviewees said it took too much time
to create an original way of saying their answer with such a rigid
structure and in such a short space of time. Furthermore, because
the word Christmas in Japanese (Ku-ri-su-ma-su) already has five
syllables this often took up the first line of the haiku thus making a
lot of interviewees’ responses very similar.

- Christmas, in itself, was not the best topic to ask Japanese people
about. As previously stated, most Japanese people do not have any
particular special thoughts or feelings about the period other than it
being used to go on dates (on Christmas Eve) or to spend time with
the family eating dinner.

- Editing was highly time-consuming. All the videos need to be
reviewed, all the entertaining material extracted and anything
uninteresting discarded. A lot of interviewees spent long periods just

considering how they would answer and others, on account of not
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being used to speaking in front of a camera, tended to get stuck half
way through their answers or seemed hesitant in answering.

As the recording crew did not have a lot of experience, the quality of
the video and audio was not as high as desired. There were frequent
noises in the background, the lighting was not uniform for all the
videos, the camera was often shaking and footage was only taken
from one angle so there were not many options in post-production.
This is all to say that the recorded material could never be accepted
as professional entertainment content.

The interviewer’s role was soon discovered to be very important and
that the interviewer must necessarily be the same during each video.
For the current setup, they must be Japanese as it is imperative that
they can react to interviewees’ answers with prompt follow-up
questions. It 1s also important that the interviewer is able to ask
questions in such a way that allows interviewees to give interesting
and entertaining answers. As the author asked a senpai to act as
interviewer this method of recording interviewees would not be a
possibility in the long term as a more permanent crew would be

required.

3.1.5 New Approach and Idea for Enterview System

Prototype

From the first attempt at shooting when people at Hiyoshi Campus were

interviewed in the traditional interviewing manner, a variety of problems

arose. Almost immediately it was realised that videos that the majority of

people would find entertaining could not be created by just the author alone.

In order to make such a show there would have to be more people involved
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In its creation. Specifically it would require a dedicated professional film
crew, which would be able to create similarly recorded videos. Therefore the
progression to a system whereby each interviewee could be in charge of their
own video was only natural. Thus, the concept of ‘Magic of Enterview:
turning boring interviews into entertaining videos’ was born.

The problems arising from the need for a full-time camera crew and
interviewer could be easily resolved with the use of the self-recording
system, as well as making interviewees more comfortable when answering
questions as they could re-record their interview if they were not content
with the first attempt. This method would also save considerable time and
expense for producers. The videos can naturally be taken whenever and
wherever the interviewee feels they are comfortable. As the system need
only be used by those users who are confident enough to upload their own
material, it will naturally eliminate the problem of videos containing footage
of hesitant or nervous interviewees. Although there will most likely be
content which is not that interesting in itself, it was decided that some
special features to the video recording process should be added that would
allow the overall viewing experience to be more enjoyable. These features,
and experiments supporting ideas for the features will be explained in more

detail in the next chapter.

3.1.6 Ideas for Prototype
3.1.6.1 To Solve Technological Problems

- Interviewees may take videos of themselves using their own webcam
and a microphone instead of needing a camera crew present.
- In place of a live interviewer a pre-recorded computer-simulated voice

will be used to ask questions. Another advantage in using a
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computer-simulated voice is that 95% of test users said that they felt
more comfortable answering questions as the voice did not contain
any emotional feelings or tones.

- The common problem with interviewees taking too long to answer
questions was solved by using a time limit. To put adequate pressure
on interviewees but leave enough time to answer it was decided that
ten seconds be allotted for each answer.

- With regard to the implementation of Enterview a website with an
attached web application that could automatically receive video and
audio inputs was chosen to be used. At the same time the application
would play the pre-recorded questions as well as contain a countdown
timer. Videos would be automatically uploaded onto the site and
ready for other users to view and comment upon. Videos which are
particularly entertaining can be saved by viewers or alternatively
sent to friends by sharing a link.

- Even with the refinements detailed above, the system is only capable
of shooting videos in one attempt with no cuts or editing. This is
because of programming limitations containing in the online web
application. Therefore if interviewees were to make a mistake they

would have to start the recording process over again.

3.1.6.2 To Solve Content-Related Problems

- In solving the issue of tedious answers, as there are so many factors,
such as the character of the interviewee, subtitles, sounds effects,
editing and post-production, which can affect the quality of the
entertainment I believe the pivotal issue is the ‘Question’. By this

both the topic of the question as well as the way in which it is
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delivered a being referred to - a factor which can trigger interviewees
to answer in a funny or interesting way.

Previous experience gained when the author was personally
interviewed by the Zoom In Saturday show that the crew often
prepare the questions and provide detailed explanations to the
interviewees on how best to answer before shooting begins. For this
project, therefore, it was decided that an example video for users of
Enterview to act as a reference about how best to take their own
videos should be used. In this example video a good-looking person
who had a positive attitude towards answering the questions as well
as a unique personality was required. It was also hoped that
examples of the person giving interesting or funny answers could be
shown

Another idea that was gained from the interview of the author was
the structure of how to ask questions. On Zoom In Saturday, the
interviewer would ask a series of questions starting from general
questions and gradually becoming more detailed that would let the
Iinterviewee answer initially in a broad, generic way and slowly get
more specific. Finally the interviewer would ask the interviewee to
finish their answers with a punch line i.e. a way to summarise their
answers into a concise yet entertaining statement.

The aim 1s to be able to make interview questions by using the above
1deas and implement these questions in the Enterview system. From
this I hope to understand whether such questions can really make an
Iinterview more interesting and entertaining. The questions that have

been chosen will be listed in detail in the following chapter.
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3.1.7 Methodology

This thesis will use ‘Action Research’, by using methods that are considered
able to solve the problems encountered during the first interview recording
attempt. With these methods, the intention is to make a prototype version of
the online video self-recording software.

The hypothesis behind the Enterview system is that it can solve problems
which arise from making normal interview videos for entertainment
purposes. It is hoped that the web application will help users create their
own interview videos in a simple and technologically undemanding way.
The questions will also be asked in a way that will elicit an amusing or

interesting answer from the interviewee.

3.2 Concept of Enterview

From the problems found in the first try of making interview videos in the
traditional way, several ideas have been devised to solve these problems,
and the design of the Enterview prototype. The hypothesis of Enterview
system is that Enterview can solve problems of making interview videos for
Entertainment purpose. Enterview web application (the system itself) is
hoped to help the Producers to create interview videos for entertainment
purpose in an easy way, thus the making process will become easier). And
Enterview system’s functions, i.e. 10 sec limitations, robotic voice, etc., will
help the interviewees to open their minds and answer naturally, and
therefore the answers will become more interesting. Therefore in this
chapter, which will be the main body of this thesis, the details of the system
will be explained in two parts. The first part will be about the concept of

Enterview, where the targets will be explained, what their needs are and
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how the system will be of help to each target. The second part will be the
implementation of the system and technological details of the system, where

pictures and diagram of how each function works are shown.

3.2.1 Requirements — Users and Their Needs
3.2.1.1 Producers

Interview video content producers are the first target of Enterview. These
users needs were the original source of motivation for the author when
trying to create the first interview videos for entertainment purposes on
their own but were limited by technical limitations as well as the lack of a
full camera crew. The concept of the ‘self-interview system’ was
subsequently developed in order to shift the burden of filming to the
individual interviewees and letting the web application ask the questions in
place of a live inter viewer. The web application also allows for recording
and automatic uploading of the video. Time limitations on the length of the
video will reduce the amount of time required for editing. This is because
questions will be asked one after another thereby cutting down the amount
of thinking time between questions. The self-recording system can also be
used to exclude potential interviewees who would not have the self
confidence to take footage of themselves. With these features producers can
ask the questions they want to ask and hence be able to create interview
videos for entertainment purposes in a more simple and facile way without
the need of a camera crew. By creating such a website with an embedded
web application anyone will be able to create their own interview videos
anywhere and at anytime. The only requirement is the possession of a

webcam, microphone, flash player and internet connection. Interviewees do
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not even need to download the application as the service can be used

directly on the website.

3.2.1.2 Interviewees

The second target of Enterview is interviewees. Even though there are
many factors that could potentially make interview videos more
entertaining / interesting the main factor is the interviewee. The
entertainment value of each answer relies on each individual interviewee’s
point of view, life experience and character. Although these traits of an
interviewee might be unconducive to an entertaining interview, Enterview
attempts to minimise any negative factors by creating an environment in
which feel comfortable in opening their minds to answering either
personally sensitive or taboo questions. Even with the wide array of
influential factors that exist, a few have been specifically decided to be
focused upon.

Firstly, by creating a system which uses self-shooting and recording
features, interviewees will feel comfortable because they have the option to
record their footage at a time and place of their preference. By using such a
system, interviewees, who are assumed to be familiar with recording such
videos, can adjust the camera angle, the lighting and the background as
they see fit without the bother of a director or camera crew.

Secondly, a robotic voice was used in place of a live interviewer to ask the
questions and thereby making the interviewees feel more comfortable when
answering. As stated, the pre-recorded robotic voice was not made the
filming procedure easier but also assisted in relaxing the interviewees
because of its lack of resemblance with a human voice and therefore taking

out any possibly ill-construed emotions or feelings in the way the questions
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were asked. This problem can easily be imagined when a man asks edgy
questions to a girl who might feel the man to be judging her. It is also hoped
that a non-human voice would add to the interviewee’s interest in the
question.

Thirdly, a time limit has been used for each answer. This limit was set at
ten seconds with the intention of adding pressure when answering. By
cutting down the allocated thinking time the additional pressure to answer
will result in the interviewee being more spontaneous with their answers
which should result in more honest and amusing responses.

The final factor that was chosen was the topic of the interviews and
subsequently the specific questions. As these factors determine the content
and quality of the answers not only are the themes and ideas behind the
questions of importance but also the way in which they are specifically
phrased. As an example of the above, by using polite language to ask the
questions the answer will differ from when the question is asked in a
friendlier, less formal manner. Further to this, the order of the questioning
1s important such that at first broad questions should be asked with
following questions becoming more and more specific. As in normal
conversation the method by which the topic of conversation is raised as well
as how the interviewer keeps the conversation flowing from question to
question can mould the interviewees answers and thus make the content of
the interview more detailed and interesting. By using the ‘Girigiri 7’ feature
of the ‘Shabekkuri 77 show as a reference it was decided the Enterview
would ask questions by gradually increasing the ‘girigiri’ level of the
questions little by little. The first few questions would be those which most
people would have no problems with answering with those thereafter
becoming more sensitive. Interviewees may press the ‘stop button’, another

feature in the Enterview system, whenever they feel the next question is too
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sensitive to answer. By adding this feature interviewees will be challenged
to answer as many questions as possible before giving up. It is hoped that
this feature will make the interviews more interesting to end viewers as

they see how many questions the interviewees dared answer.

3.2.2 Self-interview System Functions

3.2.2.1 Name of Enterview

The word ‘Enterview’ is an amalgam of the words ‘entertainment’ and
‘interview' describing its ability to create interview videos as a source of
entertainment. This name was also chosen because it is easy to remember
and informs users that the system’s abilities go well beyond those of normal
interview videos, and with a specific focus on the entertainment aspect.
Hence the title of this thesis is Enterview: Self-Recording Interview Video

System for Entertainment Purposes.

3.2.2.2 Interface

From the website ‘The Interviews’ and other similar websites/platforms
with entertainment content that have been used as references, the majority
of websites were found to have simple, clean and non-colourful interfaces.
For Enterview a plain white background with black font was used with
some additional red to add emphasis. Thin fonts were chosen to match the
words with the self-recording style i.e. a machine voice with suggests a
somewhat futuristic and robotic style. To emphasise simplicity the only
things to appear on the main page are recent videos, comments and a
banner with the ‘Begin Interview’ button to start the interview. This also

makes the website more friendly to users and easy to use.
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3.2.2.3 Web Page Details

Register and Log In Page — Every user is required to register and log in as
a user before they can create interview videos. This is on account of the
Enterview website containing video content and as such there is a
possibility that problems associated with users’ privacy may arise. It was
therefore decided that all users must register and log in to have the
required permissions to use the content which also includes their personal

pictures.

Register

E-mail Address
Display Name
Password

Confirm Password

Profile Image

Choose File | no file selected

Figure 14: Registration box

.

Login

E-mail Address
momoiro_pinku@hotmail.co.jp

Password

Remember Me

Figure 15: Log in box
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Begin Enterview Page — when users clock on the ‘Begin Enterview’ button,
the website will load a new page with the embedded Enterview application.
Users will be asked for their permission for the website to access the users’
webcam in order to record the video. After permission has been given by the
users the application will appear on the webpage with the ‘Start Enterview’
button. After pressing the button, the questions will appear one by one with
the pre-recorded robotic machine voice played at the same time. Questions
will be read one after another and there will be a space of ten seconds for
users to answer each question with the countdown time at the top corner of
the question banner. While the question banner is visible and the questions
are being asked the system will record from the users’ webcam using a web
application called ‘Nimmb’. After a ten second pause the next question will
be played automatically. With this setup it is hoped that interviewees will
feel more under pressure and their reactions may become more amusing to
watch. Due to the questions being order by their level of ‘girigiri-ness, that
1s the questions becoming more edgy towards the end, there is a ‘stop’
button for interviewees who want to stop the interview before the end. For
example, more sensitive interviewees can choose to stop the interview after
the 8th question if they feel the 9th question is too sensitive. After all the
questions have been played, or after the interviewee has stopped the
Interview, the system will automatically upload the video to the website and
the interviewee can click to watch the video. The recorded video can also be

saved and even shared on another website or SNS by linking.
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Figure 16: Begin Interview Page

Archives Page — In the archives users can view all the past videos of
themselves as well as other users’ videos. Users can comment, and press the
like button on other users’ videos. It is hoped that this kind of system will
create a space where users in the Enterview community can communicate
with each other, exchange opinions, and generally be an opportunity to get

to know each other after seeing their interview videos.

Pinku's interviews

Pinku
4interviews

Q Pinku
4 interviews

Q Pinku Q
4 interviews

Q Pinku
4interviews

Figure 17: Archives Page
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3.3 Implementation and System Configuration

Enterview runs on the Linux system which requires Apache as a webs
server application. This service is provided via the web browser through an
HTTP protocol. In order to record the interview, both a web cam and a
microphone are required. Codelgniter is used to create a framework for the
Enterview system. Codelgniter, which i1s uses a model-view-controller
(MVC) framework on php, assists the programmer to design a good
structure based on the MVC architecture. The database management
system used by Enterview is MySQL, a widely used open source relational
database management system. On the front-end side, Twitter’s Bootstrap is
used to style the HTML page. The video recording and playback process are

mainly designed using Java script.

3.3.1 Use Case Diagram
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User

MM\

Enterview System

Record Interview

Like Interview

Commenton
Interview

View Interview

Figure 18: Use case diagram

3.3.2 Database Overview
3.3.2.1 Comment Table

e [int] user_id

e [int] interview_id

* [string] text

e [time] time

3.3.2.2 Interview Table

e [int] id
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+ [string] guid

e [int] user_id

* [int] question_id
e [time] time

* [booll pick

3.3.2.3 Like Table

e [int] user_id
e [int] interview_id

e [time] time

3.3.2.4 Question Table

e [int]id

* [string] theme

* [date] start_time
* [date] end_time

e [string] json

3.3.2.5 User Table

e [int] id
* [string] email
e [string] password_hash

» [string] display_name
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3.3.3 Web Pages
3.3.3.1 Home Page

Enterview 1s registered at www.nterview.net. The web application is

embedded in the website and allows users to use the application whenever
and wherever they choose as long as they have access to an internet
connection and a microphone and webcam. As the web application runs on
the website, users do not have to download the application before they can
use the service. Questions will be asked and videos recorded automatically,

and then uploaded to the website’s server.

Enterview is the new online interview video platform with self-video recording system for entertainment purpose.
With Enterview, anyone can make interesting interview video on your own, at anywhere, anytime!!! Camera? MC?
Editing? Those things are not needed. Just prepare your microphone and webcam, and you are ready to start making
your own interview!!!

LV
Pinku ¥o

Pinku
3 interviews mo 3 interviews

Pinku
3 interviews

Figure 19: Enterview’s home page
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3.3.3.2 Interview Page

[@ Alow (@ Deny ]

Figure 20: Enterview’s interview page

Q Pinku
3 interviews
DIHNEL

Figure 21: Interview page while using self-recording application

Comments
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3.3.3.3 User Page

User page shows all the videos of each interviewee

Pinku's interviews

Figure 22: User page showing user’s all videos

3.3.4 Video Recording Process
Enterview uses ‘Nimbb’ as an application for recording the videos. Nimbb is

a service for recording and playing videos. The following flow chart

describes the recording process.
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Start

\’

Introduction

v
—> Read Question

J

Stop? —

\’

Record
Answer

v

End of
Question?

\LY

Thank You <——

J

End

Figure 23: Flow chart of the video recording process
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4. Evaluation

4.1 Evaluation Methodology

In the previous chapter, the prototype that was designed to fit users’ needs
and fulfil the purpose of the Enterview system was discussed. The concept is
that, for producers, the system is supposed to enable them to create
Iinterview videos in a simple and easy way without the need of a camera
crew or time-consuming processes such as shooting, editing and inserting
after-effects. For interviewees, the Enterview system is designed to create a
comfortable environment in which to be interviewed. The self-recording
system can eliminate undesirable interviewees while at the same time
allowing interviewees to take their own video whenever and where they
choose. With the various features of the system including the robotic voice,
the time limit, the topics and questions including the way in which they are
structured to elicit entertaining responses from the interviewees, and the
ability to answer questions in a straightforward manner, it is hoped that the
responses will become more amusing / interesting to the end viewer.

In order therefore to test whether Enterview can achieve its goal of making
interview videos for entertainment purposes, a qualitative evaluation was
carried out. Firstly, the system was tested by using a series of different
topics and questions that producers might want to have asked and then
have interviewees answer them using the Enterview web application. After
collecting the data (i.e. interview videos), both producers and interviewees
were surveyed on their opinions about the Enterview system and if they
were satisfied with the end results. The final stage would be to analyse the

results and hence find out if Enterview could achieve its goal.
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4.1.1 Experiment
4.1.1.1 Pre-Survey

Before the prototype was tested a survey was created to ask potential users
on what topic the questions should be based and the various features
available on the Enterview system. With regard to the topic and questions,
even though many people stated that they would like to have a large
number of questions from which they could choose which to answer, 70% of
them said that it would be troublesome to have to choose the category, and
that it would be best just to be asked fixed questions. After further research
the feature of having a ‘Question of the Week’ was introduced, that meaning
that the questions would change every week and the category of the
questions would be selected at random depending on the producer. After the
number of Enterview wusers increased there was the possibility of
introducing a voting space in which users could write down the questions
that they would want to be asked and the topics in which they are
interested. The topics / questions that received the most votes would then
be implemented during the following week. There was also a large number
of people who wanted more sensitive questions included e.g. a few normal
question, a few relatively sensitive questions and several highly sensitive
questions. This desire followed the style of asking questions by increasing
‘girigirl’ level that has been previously discussed. This style was adopted for
questions after those questions which were considered not sensitive. A
number of users also wanted to see more ‘actions’, not those just contained
with the answering of the questions. The Enterview system therefore also
asks interviewees to feel free to react naturally to the questions by making

faces or posing.
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Research also picked up requests to help users of Enterview feel more
comfortable while answering the questions. There were male users who
thought the voice should be done that of a cute girl, but most stated that
they would feel more comfortable if they could not guess by just the voice
alone who the questions were being asked by. On the basis of this research a
robotic voice was chosen to be used. This is linked to the lack of feelings in
the tone of a robotic voice and interviewees would not be able to make a
connection with how a real person asking the questions would sound. To
minimise the thinking time many users suggested setting time constraints
when answering each question. This was done by users experiencing
answering test questions both in timed (10 seconds) and un-timed setups.
The time pressure also resulted in more facial reactions and expressions

being made when the time was about to run out.

4.1.1.2 Experiment

The first producer to experience the Enterview system was the author as it
was originally motivated by the author’s desire to make amusing interview
videos for entertainment purposes in a simple and easy way without the
need for a full camera crew. At first, a set of normal / general questions with
devised assuming that normal questions would be the easiest and least
stressful to answer. The theme of the questions was about ‘What if you were
born as the opposite gender’. Below is the list of the first set of test

questions:

Q1
L & THRMICT DL ?

Q2
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HIRT-DOREEIT /A TT M ?

Q3

ZIUTE AT TT N2

Q4

ENBHTEfER S THRIEWNTTN?

Q5

BHEOHR OO T, BIETEHLIAIXEZTTN?
Q6

HEBRZHLTLEIWD

Q7

ENTREIF L CTHRTENTT N ?

Q8

HARPNZE 2 T TEE W,

Q9
HLOARYIZHREICEENEDo T2 LTEEL BN EMFEANTZWNWTT
Q10

ZhUTeE T

Q11

KEDOERTT, ZOFFAEAEFNEDLSTLEFE TN EWNTTN?2ZENE LTI
RO 72N TT e

Q12

L7 ETT N

The result was that the author was able to ask these questions to
Iinterviewees easily using the Enterview system. However the responses
were not as entertaining as might otherwise be expected. After these normal
questions to pre-test the system, interviewees were then aksed a series of

questions with increasing ‘girigiri’ level. This set of questions starts with
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general ones and continues with increasingly sensitive ones at which point
Interviewees may choose to stop the interview at a point when they feel
uncomfortable in answering. Below is the second set of questions with

increasing ‘girigiri’ level:

Q1

DRI EIRZ A TIL?

Q2

FTORAT, ERRANIFIZ T DHE?
Q3

SETHOEE>TANEIL?

Q4

MFDREFTND? ZOREEHZ T
Q5

PFAFND?2 ZORNFLHZT
Q6

AT VD 2 BRIELNFEHZ T
Q7

B> 72D EVo ?

Q8

R0 T WVEREANIL?

Q9

AETFHLOT L—1T?

Q10

B SR AN LN A

Q11

R—ALTHAT!
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4.1.2 Evaluation Method

After users had used Enterview to interview themselves, the evaluation
process was continued by using surveys to ask both producers and
interviewees their opinions regarding the system and to see if they were
satisfied overall. Due to time restrictions, only one survey for producers was
completed. For the interviewees, 20 surveys of both male and female
interviewees, age 21-26 are completed. Interviewees who answered the
survey were asked to give rating to each question from 1 — 5, according to

their thought towards each question. Below are the questions of the survey:

4.1.2.1 Evaluation Questions for Producers

1. Was it easy to make interview videos, using Enterview? Why?

2. Do you think Enterview creates a new experience in creating
interview videos for entertainment purposes? How?

3. Were you able to get natural answers from the interviewees?

4. Did Enterview save time compared with creating interview videos in
the more traditional fashion?

5. Were you satisfied with the final videos of Enterview?

6. Would you want to use the Enterview system to create more video
content in the future?

7. Do you have any suggestions regarding how the system could be
improved?

8. Do you have any further comments?
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4.1.2.2 Evaluation Questions for Interviewees

1. Was it easy to use Enterview, the self-recording interview system?
Why?

2. Do you think Enterview creates a new experience in creating
interview videos for entertainment purposes? (Do you feel different
when using Enterview compared to other similar services?) How?

3. Did you feel comfortable to answer questions with Enterview more
than being asked like normal interviews?

4. Why?

5. Did robotic voice make you feel more comfortable to answer
questions?

6. Did time limit pressure you to answer questions?

7. Please give score to your own result video.

8. Do you have any further comments?

4.2 Results

For producers, and other than the author, there was only one producer who
had experience in making interview videos for entertainment purposes who
had time to give feedback on the Enterview system. The results suggest that
the producers felt that Enterview created a much easier method by which to
create interview videos because the system shifted the burden of shooting to
the interviewees. All they needed to do was to input the desired questions
into the system and then the system would automatically ask the questions,
film the interview and upload the resulting video for them. The time limit
for answering questions also meant that there was no need to direct or edit

the footage because the video would be recorded in one attempt. This
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contrasts with creating interview videos at a professional level which could
take three months from pre-shooting research all the way to the on-air date.
With Enterview’s self-recording feature producers felt that the system had a
lot to offer as a new way of creating interview videos as it has only recently
been introduced. There were however a few points with which the producers
were not fully satisfied. Notably the lack of post-production editing and
insertion of effects in the video such as subtitles, background music, cuts
from other scenes, or improved audio/video quality meant that the interview
videos were not as entertaining and amusing as they might otherwise have
been. As the first producer, the author wanted to focus mainly on the ease
with which to make the interview videos but the second producer who is a
professional content creator said that he did not believe in the easy route
and still wanted to continue creating content in the standard way with a
complete camera crew and post-production process even though it would
take considerably more time. Both producers however agreed that non-
professional interviewees seemed to have more confidence when talking to
the system than when talking with a live interviewer and seemed to feel
comfortable when recording the videos themselves. Both producers also
agreed that the system could be improved if it could add effects after the
video has been recorded similar to a Purikura Machine. With these extra
features producers might more realistically want to make interview videos
using Enterview. The second producer also suggested there be further
research into the system as it had the potential not only to be used for
entertainment purposes but also for other purposes such as conducting
surveys.

For interviewees, all those that were surveyed said it was very easy to use
Enterview. All that was needed was their PC, a webcam, a microphone and

an internet connection with the option of taking the video whenever and
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wherever they wanted. Furthermore and on account of Enterview being a
video interview rather than a text-type interview service which most of the
interviewees were used to, a majority thought it would be a fun way to
create their own content. For example, some interviewees like to post their
self-recorded videos on Facebook and so videos they have recorded on
Enterview could be similarly uploaded. Rather than feeling that the ‘like’
and ‘comment’ features were extra bonuses of Enterview they considered
them to be integral to the whole system as they are familiar tools used on
many SNS sites such as Facebook. Most of the interviewees felt comfortable
thanks to the ability to record at a time and place of their choosing and with
whatever camera angle they favoured. Although there were some
interviewees who would have preferred the interviewer voice to be human,
80% felt that by using a robotic voice, it helped them to relax as they didn’t
feel any emotions in the voice thus making them more open to answering
the questions. Some of them said that it felt more talking to themselves so it
was easier to answer the questions especially towards the end of the
Iinterview with the more sensitive questions. A few however said that their
videos would be more amusing if they had had more time to think about
their answers or alternatively if they had been given time to look at the
questions before the interview started. However almost half preferred the
setup as it was saying that having to answer the questions immediately
made the interview interesting enough. Some interviewees said that they
would also want to upload their interview videos to Facebook whereas
others said they would want to keep them private and just have the option
of watching other interviewees’ videos. The main factor why viewers want to
watch the videos i1s the interviewees’ expressions and reactions with others
saying they wanted to see how far other interviewees got into the ‘girgiri’

questions before stopping the recording. Similarly to the producers, the
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interviewees also said that it would be more entertaining if some post-
recording special effects could be inserted into the video. For example, they
would want to add text, cut unwanted scenes and add picture and sound
effects to the videos. Lastly, even though some interviewees liked the weekly
changing of the topic and questions, other said that they would prefer a
wider assortment of categories and also to have the ability to create their

own questions.

Potential use | | | | | | | |

Other User Videos

Score of Enterview

Score of Video

Time Limit

Robotic Voice

Comfortable to answer

New Experience

Easy and fun

Figure 24: Chart of users’ ratings

4.3 Analysis

As far as producers are concerned the Enterview system is fully automatic
taking care of everything from the filming to asking the questions instead of
a live interviewer and all without the need for a camera crew which can

save them both time and expense. However due to technological limitations,
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the system lacks the ability to produce high quality interview videos. The
video and audio quality relies heavily of course on the equipment that each
interviewee has and because the interviewees create the videos themselves
producers can not direct in a way they might otherwise want. Also,
Enterview cannot as yet add in more special effects or cut out unwanted
parts of the video as a producer might want — special effects being
considered to be one of the most important factors to make the videos more
amusing / interesting. Enterview videos’ entertainment value therefore
relies wholly on the interviewees’ answers. However because Enterview
cannot react to previous interviewee answers as a live interviewer would
some potentially amusing or interesting points of discussion may be lost. In
other words, Enterview lacks on the most important factors in conducting
an interview — conversation. This issue may be able to be resolved by
introducing features that could change the type of questions based on
previous responses. For example, if an interviewee answered a question
affirmatively then the next question would be different from if the question
was answered in the negative then a different follow-up question would be
asked.

Interviewees tend to feel more relaxed and comfortable when answering
questions because the Enterview system enables them to record the
Iinterview whenever and wherever they choose. Without a camera crew and
a live interviewer, they feel that they are more able to answer questions
naturally because of the lack of social pressure. This also extends to being
able to film the interview as they wish because of the lack of director.
However this freedom means that each interview video will be noticeably
different from others with regards to quality of video and audio. The robotic
voice helps interviewees open their minds to the questions and answer in a

more natural way as there are no emotional tones behind the voice. With its
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neutral tone interviewees are able to answer the questions even though
some are sensitive or taboo. Even though Enterview allows interviewees to
answer the questions in a more relaxed and comfortable manner, without
the special effects and post-production editing the videos produced were not
considered entertaining enough by some users of the system. More research
should therefore be carried out in what features would enable the videos to
be more interesting and which could be easily inserted into the Enterview
system. Another important thing to consider is how best to promote the
system. The system has currently only been introduced to people with whom
the author was acquainted. It would be ideal therefore to design a

promotional plan to increase the total number of users.
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5. Conclusions

5.1 Conclusions

The main objective of this research project was to search for solutions to the
problems that arise when creating interview videos for entertainment
purposes. Being motivated by an assortment of TV programmes that used
interview videos as entertainment content the author wanted to be the first
producer to be able to create such interview videos in a simple and
straightforward way without the need for a crew or lengthy post-production
requirements. To make the videos amusing and interesting enough to be
useable as entertainment content without getting slowed down by long
detailed answers, the difficulty of the questions was also considered.

Even though there is a long list of factors which make interview videos
entertaining, one of the lesser factors that being the particular setting in
which the interview is carried out was chosen to be focused on. This is
important as the comfort factor allows potential users of Enterview to open
up to answering questions that might be considered taboo or sensitive.

In other words, by creating Enterview this report aimed to look for
solutions to challenges interviewees would face when creating interview
videos for entertainment purposes. Enterview also aimed to solve problems
that arise for producers. This specifically includes the shooting of the
interview, the asking of questions and the post-production editing process.
By creating a system that does all these tasks automatically the burden can
be shifted away from the production team to each individual interviewee.

This automatic process also benefits interviewees as videos can be taken
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anywhere and at any time, with the only limitations being an internet
connection, and a webcam and microphone.

To solve the problems associated with making content more amusing and
Iinteresting, Enterview has focused on creating a relaxed atmosphere for
users such that they are more willing to answer questions fully and to such
an extent which may lead to more interesting answers emerging. In order to
create such an atmosphere, Enterview has implemented a few select
features. First is the use of a pre-recorded robotic voice instead of a live
interviewer. This has been introduced in an attempt to help interviewees
relax as it has been shown that interviewees often open up more due to the
lack of emotions contained in the non-human voice. Secondly, a time limit
for each answer has been included. This is to make interviewees respond
more quickly with the first thing that comes into their head and also display
body language associated with being pushed for an answer. Furthermore, a
time limit will cut down on wasted time thinking about the most
appropriate, and therefore often untrue, answer.

The previously mentioned ‘girigiri’ style of asking questions was added as a
response to the survey conducted on potential users of Enterview. This
method was used to coerce interviewees to answer in a straightforward
fashion and to see if they would be ready to push their personal boundaries.
The final goal of Enterview as a system was to give users, both producers
and interviewees, a new experience when creating interview videos for
entertainment purposes in a fun and easy way which hopefully they would
want to use again in the future.

The results have shown that Enterview has achieved its desired goals of
eliminating the various difficulties usually associated with creating
interview videos. Videos can now be made in a much shorter period of time

compared with creating videos in the traditional way with a full crew.
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Interviewees feel more comfortable when answering questions, even those
which might be considered taboo or personally sensitive, as they have the
ability to record wherever and whenever they choose. Most users gave
feedback that the use of the robotic voice helped to remove any potential
human emotions in the questions and this created an atmosphere similar to
just talking to themselves. The time limit pressure was reported not only to
make interviewees answer more quickly but also added a fun under-
pressure type feel. The addition of a stop button allowed interviewees to
finish the interview when the questions became too sensitive — this style
allowed them to see how far other interviewees dared answer.

At the moment however, because it cannot cut down on unwanted noise or
footage as well as not being able to insert effects, Enterview cannot yet
make complete entertainment content. In an attempt to maximise
Enterview’s simplicity it is obvious that certain complex features that could
potentially make the end product more entertaining had to be left out. Such
features might include a more conversational-like pattern of questions
which would respond to the interviewee’s previous response, or perhaps a
system to insert subtitles or background music, to extract unwanted noises

and footage and to improve the quality of the audio and video generally.

5.2 Future Work

There were a number of easily identifiable problem areas that arose during
the research. Firstly, by focusing heavily on making the recording process as
easy as possible for the user, elements of creating the videos which would
have made them more amusing or interesting were overlooked. Secondly,
even though one of the most important factors in creating the interview was

the ‘conversation’ between interviewer and interviewee, because the system
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was made to be automatic it could not respond to the interviewee’s previous
response. Thirdly, the quality of the audio and video was not always stable
as these elements relied on the quality of the user’s equipment. The final
and perhaps most important problem was the inability to take out
unwanted footage or insert extra effects to make the videos more amusing.

Future research into this subject area would be best served by focusing on
these issues. To solve the problem of missing out entertaining factors,
further research could be carried out onto the factors that make interview
videos more entertaining. Examples of such factors which could be
considered might include subtitles, language, size and font of the alphabets,
background music, pictures or photos, details explaining the answers,
setting and background, lighting and camera angle. Another area of
improvement would be to research who the optimal users of an Enterview-
like system would be. Categories to consider here would include the age
range of both interviewees and viewers, as well as which gender would
provide the most entertaining responses. To make the part of the
Interviewer react as though in a conversation research could also be carried
out into a technological method to create a system which would respond
dynamically to each of the interviewee’s responses and hence adjust its
follow-up questions. Even if a new system were to have all the missing
features added there is a possibility that the system might become too
difficult to develop and would end up looking like a program used by
professional creators i.e. something from which this project was trying to
differentiate itself. It is likely that there is a balance between ease of use,
quality of video and the overall entertainment factor of the video, and future
research would be best served by investigating potential new technology to

bring all these elements into a new system.
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5.2.1 Related Technologies and Functions
5.2.1.1 Post Production

In order to make interview videos more entertaining, one factor which is
commonly used in TV programmes is post-production effects. To enable
interviewees to add in effects after they have finished recording their video
a new page has been created on the website which contains an embedded
post-production application. Features of this application allow interviewees
to insert text and subtitles in a variety of fonts, sizes and colours as well as
stamps and graphics into the video. Such features could be considered as
decoration for the video in a similar style to the ability to decorate photos
taken at a ‘purikura’ machine. With videos, however, users are able to add
even more items such as extra voices, background sounds or music and also
add filters to adjust light and colour in the videos.

The post production page required a lot of programming work because it
required a new kind of software that was capable of editing videos in an
application. With reference to current technology, applications which are
already available for use on mobile phone applications stores should be
taken into consideration. Examples include Action MOVIE FX, which allows
users to add in special effects like the ones in films, iMajiCam Realtime
Videos which allows users to adjust the lighting or add in videos filters
while recording, and Social cam video camera which allows users to add in

video effects including subtitles and music.

5.2.1.2 Natural Language Processing Technology (NLP)

To make Enterview into a system with a highly ‘natural interview’-like

system, technology that will create an interactive interview environment
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should be studied. One of the most well-known pieces of technology that
enables computers systems to be able to respond instantly to the human
voice like the one used in the ‘Siri’ system for iPhone is the natural language
processing system (NLP). NLP is a field of computer science, artificial
intelligence, and linguistics concerned with the interactions between
computers and humans languages. As such, NLP is related to the field of
‘human-computer interaction’. Many challenges in NLP involve natural
language understanding — that is to say enabling computers to derive
meaning from human / natural language input.[14] Even though NLP is
highly complex and difficult to develop and insert into the Enterview system,
if it can be successfully used by the system, Enterview will be able to
respond to interviewees’ answers and respond accordingly with related
questions much like a real conversation. Not only will NLP give the
Iinterview a natural feeling but it will also give interviewees a wider variety
of questions (because the questions will be selected according to the

interviewees’ previous answers).

5.2.1.3 Video and Sound Quality

Even though the audio quality of the interview videos depends on a range of
factors, ‘noise’ or unwanted sounds cause the main problems. The noise
problem could be fixed by adding a ‘noise filter’ to the video after it has been
recorded. However because it is difficult to distinguish between the real
audio and the background noise the noise filter function must be carefully
programmed. Another thing that could be done is to take only the audio of
the video, adjust the noise and then re-sync it into the video. One of the
most popular pieces of software to remove noise from videos is ‘neat video’, a

noise reduction software for digital video. [15] There is nothing much that
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can be done with regard to the video quality because the quality will vary
depending on the quality of the interviewees’ webcams. However, adding
some sort of video filter in the post-production process could potentially
sharpen the video image and therefore improve the viewing experience a

little.

5.2.2 Using Enterview for Other Purposes

Future work could also be done into using Enterview for other purposes.
With its ability to allow users to create videos of themselves Enterview
could easily be adapted to interview large numbers of interviewees. As an
example, instead of undertaking surveys by asking random people on the
street using a professional interviewer, Enterview could take surveys by
just entering a pre-recorded voice for the questions and having the system
take down the answers in text format. As Enterview is a video-based
Interview system, as opposed to written, some people have stated that they
would rather use Enterview when applying for jobs rather than having to
answer text-based questions. Recently some companies have indeed started
using a video-based entry sheet in their recruitment process, rather than a
text-based one, so that they can hear each candidate’s voice, see their facial
expression and get a better idea of the candidate’s personality.

Another use might be when users want to make memorable content in a
video-based format. As an example, Enterview could be used by parents who
have children working or studying in far away countries. If the time
difference makes talking on the phone troublesome then parents could just
program in the questions they would want to ask their children, and the

children could record themselves answering on Enterview.
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Even though Enterview was first created with the aim of creating interview
videos for entertainment purposes I hope that following future research it
could become an inspirational tool to expand the use of self-recording video
systems for a wide range of purposes. From a technological standpoint,
future research could be done into developing useful embedded features in
the Enterview application in order to both broaden and refine the system’s

capabilities.
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Appendix

A. Nimbb

The Nimbb Player is a video player built on Adobe Flash technology. It
allows users to watch and record videos using a webcam.

Nimbb Player was designed to make it a very simple application to use for
users, but also very complete for developers. Thus, the player can be
Iinserted into any website or Flash application to make our video
technology accessible to all.

All the videos of the player use streaming, which means no loading time
and instant playback.

For developers, the Nimbb Player can be programmed with HTML,
JavaScript and Flash (ActionScript).

Details of Nimbb can be found at http://nimbb.com
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