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Merck & Co., Inc. is a global, research-driven pharmaceutical company....

5] 2. Merck & Co., Inc. D{EZEMEE (2021 4) D
We want to unlock our full potential to take Merck to the next level by creating

superior value for our patients, customers, colleagues, and society.

Fo. TAHDER (Actor) IZOWNWT, ZORBHIEDOEMIZHIER L, {TAE TR
LLBIRE SN2 < 2o TETWDH Z &0, BRI 2gya1cid, IEEs] (B 1 K5
5 [We) Wﬂ2ki)“&%ﬁ@%Mﬁﬁéfwéikéﬁﬁbkoik\®%
R 2 T ENEA OBL T TR, 1998 FEIZIE, see X focus 72 EHREAYZREFITHAS <
BRAMEH STV DTk L, 2021 FF12iE K 0 BHEZR S 4 7”3 prioritize, value 72
EOHEGEOHEMNAOND X IITR-oTETNDH T & bR LT,

FBEIZBWT, SOt AHBEREZ RIE T 2EX U T 4 RBIL, LV=ar 77 b
RPN 225 IS, S ANE#E R TE — « CABREROEHIC S W THEN=—T 4 > T %

ATV TR L7, ZORER, MBIk T 252X 7 4 KBEOHEHIT EDFNRDL 3
FLLFIZE P E-oTEY, BEMEIZBOCHARMICES U T 1 RHE H V56 m MK
W2 ENghol, EOFRICHILHEL TE L ALNTDITERMEOESX Y 7 ¢ KRBT
bHo (Bl 3 THES o 1998 i, mwﬁﬁkmm%%‘;owf®%&)74§ﬁ%
LR INTWD (il 4 THER)




+ ?ﬁ? p'e % E No.5

B 3. Dow DAEFEARE (2021 4F) DK
We want to become the most innovative, customer-centric, inclusive and sustainable

materials science company in the world.
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Satisfying customers -~ will enable CIGNA to build on our reputation as a

financially strong and highly respected company.
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Satisfying customers is the key to meeting employee needs and shareholder

expectations, and will enable CIGNA to build on our reputation as a financially
strong and highly respected company.
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Prioritizing health at all stages of life. Empowering generations of growth.
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Ford Motor Company’s vision for the future is to deliver superior shareholder

returns and to become the world’s leading consumer company that provides

automotive products and services.
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we embrace differences to drive the best outcomes
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We've implemented extensive training courses for our employees, and we've also

given them the tools they need to succeed.
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Living mutual has always been at the core of our human existence
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Thesis Summary

This dissertation embarks on a comprehensive exploration of the evolution of corporate narratives within
the public sphere, transcending the methods of critical discourse analysis (CDA) through mixed-method
analysis and quantitative methods. By examining corporate profiles from 23 Fortune 500 companies
across three pivotal years—1998, 2005, and 2021—it unveils shifts in corporate communication in the
face of technological advancements and changing societal expectations. Understanding the nature of
public discourse is critical, given the predicted growth in public communication in the future.

The dissertation is based on the underlying theories of systemic functional linguistics (SFL) and
CDA, which together provide a sophisticated perspective for analyzing corporate profiles as narratives
that shape and reflect societal values and expectations. SFL provides insights into language’s
multifunctionality, allowing for a thorough and systematic evaluation of how companies construct and
embody their surrounding environments, interact with their readers, and structure their messages. CDA,
on the other hand, focuses on the power dynamics inherent in discourse, emphasizing the role of
language in reflecting and shaping societal structures and ideologies. The literature review investigates
the transformation of the public sphere from historical gatherings to modern online comment forums. It
emphasizes the changing nature of audience engagement, the impact of contemporary media on public
discourse, and the need for a comprehensive approach to understanding the multifaceted nature of
audience dynamics.

Corporate narratives, aimed at the public, such as annual reports and websites, are examined
and revealed to be a critical part of corporate management because actual corporate efforts are invisible
to outsiders, functioning as both a channel for strategic communication with stakeholders and even a
reflection of society’s expectations. This dissertation focuses on how corporations have adapted their
discourse strategies to engage with a larger, more empowered audience in a platformized media
landscape, contributing to a better understanding of the nature of public discourse.

The dissertation provides an established, data-driven foundation for the qualitative observations
traditionally examined in CDA by employing quantitative methods such as Latent Dirichlet Allocation
(LDA) for topic identification, sentiment analysis for emotional tone mapping, and readability
assessments. This methodology not only uncovers the core themes but also unravels the narrative
strategies within corporate discourse, highlighting how corporations craft their stories to navigate
societal expectations.

The findings reveal a shift in approach toward more positive and assertive messaging, reflecting
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broader corporate engagement with societal values and expectations. The analysis focusing on the
ideational function of language, which examines how companies linguistically represent and engage
with the real world around them, revealing that corporate discourse has become more humanized and
intimately oriented, supported by a strategic emphasis on action, engagement, and societal alignment.
In the analysis that focuses on the interpersonal function of language, this development indicates a shift
away from purely informational communication for interested audiences and toward building
relationships with a diverse and global audience, emphasizing the need for corporations to balance
maintaining a unique identity with aligning with societal values.

The discussion synthesizes these findings, proposing a new paradigm of interpersonal
communication that addresses an undefined public audience and suggests the emergence of a new
ideology characterized by mass consciousness. This new approach to discourse analysis not only
challenges traditional criticisms of CDA but also introduces a holistic approach that leverages
quantitative methodologies and a mixed method approach for a deeper understanding of corporate
communication strategies, and of public discourse in general.

However, this dissertation acknowledges its limitations, primarily its focus on corporate
discourse, and it calls for future research to extend the understanding of public discourse dynamics
across different contexts and mediums. It highlights the necessity of empirical research on audience
interpretation and response, aiming to enrich the discourse analysis framework and contribute to the
evolving field of language, power, and society studies.

To summarize, this dissertation illuminates how corporate narratives evolve within the public
sphere, revealing shifts in how corporations craft their stories in response to technological
advancements and societal expectations. It highlights shifts in social norms and offers insights into the

emergence of new interpersonal relationships and ideologies.
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