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A fundamental research on the legal effects under private law of
any misleading information appearing on the label and in
advertising. Possible solutions suggested by Brazilian Consumer Law.

MAEDA MICHIYO

70388065

Due to the higher consumer interest in information and labels (denoting quality,
traceability and origin), this research focuses on the notion of “ oferta
publicitaria” (advertising message treated as a contract offer) established by the art.
30 of Brazilian Consumer Law, considered as a standard for all Latin American countries.
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