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Previous research has compared still images employing the actor's perspective to those employing
the observer's perspective and found that the former increases service evaluations if the
consumers are promotion-focused, whereas the latter increases service evaluations if the
consumers are prevention-focused. The research compares three kinds of viogs, i.e., vlogs
employing the actor’s perspective, viogs employing the observer’'s perspective without the actor’s
face, and vlogs employing the observer’s perspective with the actor’s face. The results show that
the highest service evaluations are induced by the actor’s perspective in case of promotion-
focused consumers, whereas they are induced by the observer’s perspective without the actor’s
face in case of prevention-focused consumers.
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Previous research has compared still images employing the actor's perspective to those employing the
observer's perspective and found that the former increases service evaluations if the consumers are promotion-
focused, whereas the latter increases service evaluations if the consumers are prevention-focused. The
research compares three kinds of vlogs, i.e., vlogs employing the actor’ s perspective, vlogs employing the
observer’ s perspective without the actor’ s face, and vlogs employing the observer’ s perspective with the
actor’ s face. The results show that the highest service evaluations are induced by the actor’ s perspective in
case of promotion-focused consumers, whereas they are induced by the observer’ s perspective without the
actor’ s face in case of prevention-focused consumers.
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Akinori Ono, et al. The comparison among three kinds of |2023 Global Marketing Conference 2023478
visual perspectives of service
experience vlogs




