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\When we talk about social responsibility, we often refer to limited actions taken to avoid disturbing
society, which are often negative for corporate management. Specifically, the main issues should
include maintaining employment and paying taxes, and also dealing with pollution. When we talk
about CSR, it includes not only social responsibility, but also an action to think more actively about
social outreach. It will not last long if you do it only when you are criticized or when you can afford
it. If what is good for society is not also good for the company, it cannot be called sustainable. In
other words, CSR is a proactive and strategic action by a company. In short, CSR is a broader
concept than social responsibility.

It is also possible to verify that the third criterion of corporate appraisal, which is social relationship
including CSR, followed by profitability and growth potential, is important as a criterion of good
companies. This is called the CSP-CFP (Corporate Social Performance vs. Corporate Financial
Performance) relationship analysis in academic societies. The results of the test of the hypothesis
of ultralong-term social relationship against short-term profitability and mid-and-long-term growth
potential showed that even among companies with the same profitability and growth potential,
companies with high social relationship maintained high profitability and high growth potential 10 to
20 years later, although there was not much difference in the short term.
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2. MAKREEOHE (F:R)

When we talk about social responsibility, we often refer to limited actions taken to avoid disturbing society,
which are often negative for corporate management. Specifically, the main issues should include maintaining
employment and paying taxes, and also dealing with pollution. When we talk about CSR, it includes not only|
social responsibility, but also an action to think more actively about social outreach. It will not last long if you
do it only when you are criticized or when you can afford it. If what is good for society is not also good for the
company, it cannot be called sustainable. In other words, CSR is a proactive and strategic action by a company.
In short, CSR is a broader concept than social responsibility.

It is also possible to verify that the third criterion of corporate appraisal, which is social relationship including
CSR, followed by profitability and growth potential, is important as a criterion of good companies. This is called
the CSP-CFP (Corporate Social Performance vs. Corporate Financial Performance) relationship analysis in
academic societies. The results of the test of the hypothesis of ultralong-term social relationship against short-
term profitability and mid-and-long-term growth potential showed that even among companies with the same
profitability and growth potential, companies with high social relationship maintained high profitability and
high growth potential 10 to 20 years later, although there was not much difference in the short term.
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