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A. pleasure  

1. happy – unhappy :  –  
2. pleased – annoyed :  –  
3. satisfied – unsatisfied :  –  
4. contented – melancholic :  –   
5. hopeful – despairing :  –  
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6. relaxed – bored :  –  
B. arousal  

1. stimulated – relaxed :  –  
2. excited – calm :  –  
3. wide-awake – sleepy :  –  
4. jittery – dull :  –  
5. frenzied – sluggish :  –  
6. aroused – unaroused :  –  
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