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Abstract

As various initiatives for regional revitalization are being developed, there is a growing focus on

reassessing resources that convey the region's attractions and building initiatives based on their
value. While regional resources are comprehensive and broad, lacking a clear definition, they
include various elements that make up the region, such as scenery, mountains, flora, and fauna
dependent on the natural environment, as well as cultural elements like food and history.
In recent years, there has been an expectation to utilize regional resources in ways that appeal to all
five senses, allowing people to experience the region's attractions with their whole bodies. Visual,
auditory, and gustatory senses, in particular, are frequently utilized as means of intuitively and
effectively conveying the region's attractions because they can receive a lot of information. On the
other hand, examples that focus on tactile and olfactory senses are relatively few. Especially,
initiatives that focus on the "regional scent" affecting olfaction have hardly been reported from both
academic and practical perspectives.

As a specific example in Japan, the Ministry of the Environment selected 100 regions across Japan

in 2001 as 100 Aromascapes of Japan,” presenting the value of each region's scent and positioning
scents as regional resources. However, follow-up activities and practical research contributing to
regional revitalization by utilizing scents in these selected regions are still limited, and systematic
understanding of the potential of scents as regional resources is insufficient.
Therefore, this study theoretically and empirically explores whether regional scents can function as
important elements for conveying the unique attractions and landscapes of the region as one of the
diverse regional resources. For instance, a quantitative and qualitative survey was conducted on the
scent of acacia in Kosaka Town, Akita Prefecture, one of the selected areas in the “100 Aromascapes
of Japan." The survey examined the attractiveness and inducement effects of acacia scent and its
impact on people. Furthermore, the relationship between olfaction and emotions and memory was
elucidated using text mining.

The study found that the scent of acacia enhances interest and attachment to the region and acts on
people’s long-term memory. It was also revealed that the scent of acacia, interacting with the region's
landscapes and cultural elements, plays a role in forming a comprehensive regional image.
Additionally, the scent as a regional resource is considered an important means of promoting
cultural value and environmental conservation of the region, contributing to the formation of pride
and attachment among residents.

This research proposes a theoretical framework showing how scents as regional resources
contribute to regional revitalization, suggesting new possibilities for utilizing scents as regional
resources.
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