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Abstract

Currently, as one of the effective measures of regional activation, content-tourism has been attracting attention. The
content tourism is that of travel over the place that became the scene of content, actually go to the area that appeared
in the work, or to compare the actual scenery and the work of the scene, the same in the same location as the heroes by
eating a thing, it is possible to feel the pieces more familiar. In the content-tourism, it is that what is currently the most
attention visit to the location where the scene of the anime "anime tourism”. The anime tourism which was derived
from the content-tourism, local communities and attend school hero who came out in the anime live, such as school
routes, heroes is that of travel over the place that became the stage to send the everyday. In between the anime fan,
referred to as the place became the stage of work "Holy Land", are familiar called a "pilgrimage” that travel around the
Holy Land. Currently, the number that has been a holy place in anime tourism are also said to be about 3,000 spot, it
has spread all over the country from Hokkaido to Okinawa. However, not only about regional reckon that anime tourism
is successful. In this study, by the case studies, including field work, relationship with stakeholders and anime fans of
areas, such as local merchants and residents in anime tourism, further whether the fans visit the Holy Land and what
the demand. Clarify the relationship with the local government on it. Or more, based on the investigation, and to clarify
the point of view that separates the successes and failures, both of common points, also government will propose what
they can do for animation tourism success. As an important point of view in the animation tourism success, shows a
thorough understanding of local area for the visit of anime fans, it was found that have accepted favorably general of
tourists, or more than that. And, anime fans have also to deepen ties with the local community itself by the Holy Land
pilgrimage. And what is also the administrative side you enjoy Once you do to the fan, and also either get wanted to
visit. On top of that | was thinking whether you enjoy what with the entire region.

In Successful regional, and they can share the work between the local and the fan, can discuss the work between the
local people and the fans. On the other hand, the failure to've region captured as well as the tourists generally a fan, did
not understand the contents and the charm of the work, was not able to share the work between the local and the fan.

Government is planning to please the fan can be. To do this it is important to understand the appeal of the work.
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