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Abstract

The cause related marketing (CRM) has a positive effect on the respective businesses and consumers.
For businesses, the mundane to the market product differentiation is difficult immediately (high
commodities product), given its own features, it is possible to pursue the superiority of the value with a
little bit of luck as a kind of brand. If the CRM is successful, there is a merit capable of increasing the
profit of the company.

And although people are equipped with an altruistic desire to do something for others if everyone can
be, people who come out to aggressively act for the less. For the consumer, in particular without being
aware that the step into this act, by a routine consumer behavior, there is a merit that can meet altruistic
desire described above.

This CRM that is introduced as a marketing strategy of more companies, think that the world is better
than it is now. In Japan, DANONE Inc. (currently Kirin), but it attracted attention in the "1L for 10L"
campaign and some of the goods after the Great Easten Japan Earthquake, which was carried out, not
many still introduction examples. In previous research, to design a CRM is required to have know-how,
so that know-how difficult is also shared, difficult that the first company to design a CRM, has become
a major obstacle for companies to introduce a CRM It is stated that.

In the present study, to establish a design technique of CMR building, even a company that for the first
time designing the CRM, CRM of concept construction, the overall value flow, a technique to help
design the input method to the market as a marketing technique and development, confirmed the
validity by interviews and questionnaires to the demonstration experiment and the experts and
practitioners in the enterprise.

From the investigation of past cases of CRM at the beginning, it was extracted eight of success factors.
Building a tool to evaluate the CRM based on it correctly, fairly, the evaluation at the time of designing
the CRM, was able to use both the evaluation after performing.

Then, to construct a design method for building CRM based design techniques marketing. And, to
make it easier to use the design approach of CRM construction at the site of the company, it was to
build a CRM construction tool.

In addition, CRM building tools proposed in the present study, the business model canvas (BMC) as the
base, which has organized and easy to graphically represent eight of the success factors of CRM,
designed so that it can be used as the BMC of the add-in tooling. Thus, after organizing in existing
BMC, it is newly to be able to be re-designed as CRM.

Then, ask with this build tool to marketers of companies, by verifying the availability of and
understanding and effectiveness, ease of CRM of design than the CRM of the design approach is the
conventional method shown in the present study It revealed that has the effect to.
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