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SUMMARY OF MASTER’S DISSERTATION

Title
Develop a Music Produce Using by Analyzed Musical Events of Attract Customer
System.

In the today’s music industry, the progress of aging population, a decrease in the

total population, economic depression long-term resale price maintenance system, the
flood of pirated and diversification of activities and consumer lifestyle, changing
consumer trends, digital, technology breakthroughs by the net change from the
package delivery business to business. Nowadays, artists can be advertised through
social networking system to deliver music directly to customers. Artist do not relying
on a record company, make their own promotion and necessary to have “Sense of owner
ship” by the development of online distribution business, Artists in the future, music
production, in addition to concerts and musical activities, we must operate as a
business entrepreneur. So artist must do more comprehensive power producer. In the
music industry with a background in this era, concerts and live events and is one
important element that connects artists and audience.
Venue on their feet towards the audience, touching many people and heard the sound
of real live artists, a scene that "experience" events may be, became the era of online
distribution system. In other words, could be say “field” is the most of place where can
feel communication between human.

The purpose of this study is that the music produced from the system, started the
event production, in the event of a scale from 100 to 500 non-famous artists, event
success rate (number of mobilization) is to improve. Audience (customers) and full of
musical events, the event i1s not the difference in awareness of what will examine a
comprehensive tool for analyzing complex factors attract events, musical events with
small-scale social science experiment aims to develop improved systems.

Research methods, questionnaire on events, interviews, attract factors that affect
community-level artists, daily mobilization level box (centers) level, event level
(scarcity of solid content other than music may encounter with the opposite sex) were
extracted.

Then, determined "level of recruitment event" by joined five events worked.

As a result, identified the number of recruitment and mobilization level revealed that
the event. Hypothesize "Knowing you can expect the number of recruitment events
recruitment levels", analyzed the two events as a trial again.

As a result of this analysis, we can predict the number of recruitment events as
determined by the level of mobilization in that demonstrating of scale in the event
from 100 to 500 people.
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