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Abstract of Master’s Thesis of Academic Year 2013

Social Idea Association :
Proposal of Serendipity Engine Using Association Games

Category: Design
Summary

The rapid increase of the volume of information on the Internet in recent
years have led to the problem of how the users can reach the information
they really want.

If the user knows exactly what information he needs, he can easily get it by
a search engine. However, if the user himself doesn’t realize his needs, he
would not be able to determine what to search for, and therefore could not
reach appropriate information.

In order to make the user discover his potential wants, this study proposes
a “serendipity engine” by making use of social idea association.

Social idea association is a method of using accociation games to link users
who have similar patterns of idea association and let them have access to
connected information which they were not aware of.

This study carried out experiments to target users, and found that by
proposing other users’ similar asociations to the subject, he can develop more

assoclated ideas.

Keywords:

Serendipity, Wants, Relevance, Association, Aha-experience

Graduate School of Media Design, Keio University
Takeshi Tezuka

11



