EfEAXFZZHMBHRI NI U
Keio Associated Repository of Academic resouces

Title CSR[E L = % ) B8 O CSR(Corporate Stakeholder Relationship) ) =,
Sub Title Implementation of relationship-building CSR (Corporate Stakeholder Relationship) to improve CSR
Author L, & F F(Yamada, loko)
B A&, ¥ F(Ishikura, Yoko)
Publisher BEBBAFARZERXT 1 TTH A HRR
Publication year 2012
Jtitle
JaLC DOI
Abstract CSR(Corporate Social Responsibility: 22D #H LW EE)CHETDAT—IRILA —& DBERESE
FEEMEBLICOBEADEVSETHREIBRICZ<HD, LAL, RTICBILEN DAL,
RITIEBETELEMERLICBABABT DTSN TLWEVOARIRE,
AT, TBIEREBEDCSR(Corporate Stakeholder Relationship)y OB D =%, HENDCSR
CHFRIXA>AX21Z5—232Y—-)LCEBLE, BEBEXREERZTOZLI N AT—IKRIL
A—ENCSRAA>AZ1-5—>a>rY—=)LELT, CSRLAR—KEFE>TVWD, ATED T
APEOFDORICUELV, EVSEBEFTE>TETLSRH, BLEENDCSREEES A, CSR
EVSEEBHRORAE: BONFrBVEXRTHHIOR, ChF+2ICHELTLVEVEER S,
TWXIE, BRBEOCSROERY, WABZK/T, MUKRICLTHETHZIH ZEHEL ., E1T
FTELZEZHEL, BRERS 24, NHERUDHERICEDH 7O IV NERTEDHLET Y
AV —FTHd, NHEDOTOP IV MNRIEFTICESBA 2N, TOREEEN L DI
EQZ7OTPIYME, AHOCSR201ZFEED I VICHKIAL Z EITKIIL .
Notes 1L FMMN. 2012FBEX T 1 T 7Y 4 % 52585
Genre Thesis or Dissertation
URL https://koara.lib.keio.ac.jp/xoonips/modules/xoonips/detail.php?koara_id=KO40001001-00002012-

0258

BREZBAEZMERIRD NJ(KOARA)ICEBREATVE IV TV OEFIER., ThThOEEE, FRFTLRERLRTECREL. TOEFNGEHEEEICLST
REENTVET, 5|ALCHLE> TR, BEEEZEETLTIRALEEL,

The copyrights of content available on the KeiO Associated Repository of Academic resources (KOARA) belong to the respective authors, academic societies, or
publishers/issuers, and these rights are protected by the Japanese Copyright Act. When quoting the content, please follow the Japanese copyright act.



http://www.tcpdf.org

&30 20124F B (CER244E J5)

CSR\_ED 7= O BFEMEZE D CSR
(Corporate Stakeholder Relationship) D32,

BB R FE R
AT 4T T YA IR

m - KEr



AT BRI RFIEA T 4 T 7 A L HRIERHE

Bt ATATTHA ) REOEFL LTHRHLEELRITH S,

KEF

P R (A
Dransk #dx (R
Fifet Bz (R4



&L 2012 FFE (LR 24 47

CSRI\] LD 7= O BfR#EEE D CSR
(Corporate Stakeholder Relationship) D3,

iy SO

CSR(Corporate Social Responsibility: 13D EMICBIT D AT —7
RIVE— L OBRREE R ZEE T FIC o7 N D & 9 AT IREEIC £ < &
Do LU, BITICBITREN DR FATICBE ThRZEMIER L2707
DFEONDUT BV TV WO BLIR T,

AW Cl, TBIR#EEED CSR (Corporate Stakeholder Relationship) | @
FEHOTD BIEDCSRICBIT DAL v ala=r—varY—LIEH L,
KR AARBEIZZFDELS N AT — I AL E—EDCSRAA v a3 a=r—3 g
Y=L LT, CSR LR— FZ&flio T, AOED Mtk o#izsr
LB EWIHE#HbEE-TETWDEN, FEEDOCSRIFHLHAA, CSR
EWVV) SEAROBAE - BLMEWEETHDLIOE, Zhn+HoIcHiE L <
WRWEE X D,

Ram i, BAGRESED CSR OB, W72 2 T, Afalikic L CTIREET &H
LRl FATETCES LA AEL, BMEHR D 245, NAEKLKOD #&
WD 7Te o " aeEedlT 7 a I h—FThsb, N7 m
Tl NMIFTIZEL RN, TOREEEN LD O Tey s
X, [AfED CSR 2013 - B Y g T AIATe Z SIS EI LT,

F—U— R
CSR,CSV, A7 —7 AN F—V b—raryy/, ala=r—val,
=X VAT AT

BIERBRFERTEE AT 477 A e
WH &KE

o



Abstract of Master’s Thesis of Academic Year 2012

Implementation of Relationship-building CSR
(Corporate Stakeholder Relationship) to Improve CSR

Summary

Many studies have shown that the corporate values can be improved by
building strong relationships with stakeholders in terms of CSR (Corporate
Social Responsibility). However, in reality, few companies have successfully
built strong relationships with its stakeholders, and even if they have,
oftentimes it has not led to the improvement of its corporate values.

This study focuses on the main communication tool of CSR currently in use
in order to successfully implement “Relationship-building CSR (Corporate
Stakeholder Relationship)”. In particular, communication tools used by
Japanese companies, namely the CSR report, have failed to effectively build
stakeholder relationships. While the general public has shown a growing
Iinterest towards social issues, the term “CSR”, and its associated activities
have not received nearly as much exposure as they could have, indicating a
fundamental flaw in current CSR communications.

The goal of this thesis is to propose the implementation of Corporate
Stakeholder Relationship as well as to understand various difficulties to its
successful implementation. This thesis is an action research paper that
reports projects with two food-related companies N and D. Although the
project with the company N did not take off, the project with the company D,
based on the reflection on the project with N, was successfully incorporated
into their CSR Vision 2013.
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