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Abstract of Master’s Thesis of Academic Year 2012

Sound Show Window
“Design of Goods Shelves that Attract Shoppers by Sounds”

Summary

“Sound Show Window” is a goods shelves into which the speaker with the sensor
that detects the shopper walking in the passage is introduced. And, this shelves
are installed in more than one shelf in a store in the shopping center in order to
attract shoppers into store. The role of the shopwindow is very important in a
store design. For example, there is a study for how to hit color and illumination of
the background of the shopwindow. However, the shopwindow at the retail store
performs the display sale of the real product mainly. I thought that the role to
attract the shopper was thin. In the case of iias Tsukuba shopping center, the iias
Tsukuba’s office was troubled in shopper not gathering in the street called Heart
Avenue. Then, they used POP and Digital display for the store, but the effect was
not good enough. Therefore I investigated the shop in a shopper and the heart
avenue which came in iias Tsukuba. And I did the design and implementation of
the Sound Show Window based on survey. The change of the shopping behavior
by the sound is recognized among experts widely. In this paper, I focused on what
is going into the store shopper walking the streets of the shopping center, and how

fun the window shopping by “Sound Show Window”
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