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Abstract of Master’s Thesis of Academic Year 2012

Sound Zoo Passage
Design the Passage Tempting Shoppers by Sounds in
Shopping Center

Summary

“Sound Zoo Passage” tempts shoppers to stores by creating a sound environment
alike a zoo in a shopping center. Shoppers strolls the passage as if they had walked
around a zoo by being attracted by animal sounds and environmental sounds.

Situation of passage in shopping center is changing at all times so that it is
hard to adapt to each situations since conventional architectures are consisted by
physical materials. Therefore Sound Zoo Passage which is consisted by softwares
and physical materials, is aims at tempting shoppers strolling multiple stores by
providing animal sounds which react shoppers action.

This thesis refers to the concept of Sound Zoo Passage and implementation for
achieving it, and validate how it affected length of stay and shopper’s behavior
when Sound Zoo Passage was working at Heart Avenue in iiasTsukuba,shopping

center that run by Daiwa House.co.
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