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Abstract of Master’s Thesis of Academic Year 2012

The Recognition of Reader Communities

and its Efficiency for Magazine Media

Summary

Magazines have been collecting readers by putting forward themes chosen by
publishing companies and editors. However, instead of one-way communication,
is necessary to take in readers to create communities and strengthen the royalty
of magazine brands as a media with reciprocal actions. With the help of social
networking services, reader communities are now more recognizable on the web.
However, it is difficult to accomplish this and maintain the brand value at the
same time, and not many publishing companies have succeeded in this.

In this paper, the development of “the Gine”, a web-service for reader commu-
nities, and it’s aim to recognize reader communities and maintain brand value by
using “social reading” is discussed. With social reading, readers can share their
reading experiences with other users, and a collaborative experiment was done
with Magazine House Co., Ltd. was conducted to evaluate the efficiency of it.

The experiment proved that the royalty of the magazine brand can be improved
by making “social reading” into derivative work, and that a new relationship

between publishing companies and readers may be constructed.
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