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A Study of the Establishment of a New Business Model and
the Advance of Japanese Pop Music into Foreign Markets.
Takuo Miura

Abstract

In 2010, the market for Japanese music on physical media { CD etc) declines to
less than half the size of that in 1998. At the same time, the live performance
market has been growing favorably. The artist’ s merchandising business of
products such as T-shirts also generates a lot of profit
Though TV and radioc were previously the most important vehicles for promoting music,
their influence has been declining especially for the vounger generation. The
importance of social media is growing rapidly because it allows people to share
their feelings & interests. [ participated in two * KMD Real Projects” , one is
“ Syne Music Japan” which delivers Japanese pep music market to the world, the
other is a research about Japanese pep culture at “ Japan EXPO” in Paris in 2010
and 2011. As a result of these projects, I am convinced that Japanese pop music
has global potential. In order to advance Japanese pop music to the world, we need
to focus on three areas. The first is to be able to send information continuously.
Second 1s to be able to coordinate live concerts. Third is to be able to develop
music bhusiness platform. Therefore, we have to build a global music business

platform including coordination of live concerts
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