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EATnavi Social media for life contents communications

Services.

Abstract

This study discusses the development of a social media that uses photo and
food translation system to spread the culture of food with different countries to
promote the cultural exchange. Users from different parts of the world would
upload photos from their mobile phones or PC on EatNavi of foods they have
ordered at a restaurant or dishes they have made. EatNavi is a system that
allows users to view photos of food from different countries and region and eval-
uate the food through a food translation system. Users use icons and photos to
communicate instead of text. The method of communication has advantages in
overcoming the restrictions of written language barriers. By this method, people
from more countries can publish their own opinions about the food and share
them with other countries. From this act of sharing different food experiences,

the users can better understand each others different cultures.
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