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Abstract of Master’s Thesis Academic Year 2011

Approach for Advertising Local Culture

—Through Planning of Tourism in Okinawa—

Summary

While many regions work on regional revitalization in Japan, do they really
success in advertising their attractions effectively? It seems that most of them fail
to raise their visibility or to make a profit from it. So now we take a close look at
the charm of the region objectively from outside of the area and try to capture what

truly appeal to customers as products of high value.

In this paper, I take up “tourism” as media to create a profit from the regional
culture and conduct a hands-on tour plan in Okinawa. I define “encounter” and
“communication” with local people and culture as one of value-added products. 1
promoted an experience-based tourism which is different from the existing package
tour and which can appeal to more repeat visitors. Based on the result of it, I
examine the approach to sell the local culture efficiently as products and to create a
synergistic effect which each industry such as tourism or manufacturing cannot

bring individually.
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