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Creating Contents Management Environment

for Social Media

Abstract

In the information society of today, the number of Social Media available on
the Internet is increasing, as the number of people who use the Internet is in-
creasing. Social Media, as a means of information transmission enables us to
provide lots of various contents on the Internet. Nowadays, people who provide
the contents must accept responsibility of their remarks, because the contents are
not just contents anymore. Loss of anonymity connects the contents and people
who provide the contents. Thereby, we need to manage those contents through
deleting or access limitation. Current tools help users’ contents management,
even though they can’t handle some problems.

In this paper, I propose Contents Management Environment for Social Media,
which helps users’ contents management dynamically. This environment focuses
on lifecycle of the contents. The environment estimates time when the value of
the contents expires, and deletes the contents at that time. In order to evaluate
availability of the environment, I conducted an evaluation test. Experimental

result shows that proposed environment works with high reliability.
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