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MyMagazine:
The Personalization of Digital Magazines by Using Faces

Abstract

Recently,fashion magazines attract many readers as the contents are categorized by
age, gender and hobby. According to the research, the readers motive of purchasing
magazines does not only lie in the catching of new fashion information, but also in
using it for reference for their daily lifestyles. Although two same magazines contain
the same information, different people have different lifestyles, and it is likely that
those people will not use every single information inside that magazine.So we provide
an application for a personalized digital magazine by using faces, which assists people
to judge whether the clothes in the magazines fit themselves well or not. MyMagazine
is an application I have implemented on a computer device using OpenCV. The user
can turn pages inside the application as though it were a real magazine, The user is
able to preform this by preparing their facial photo, and by detecting the model’s face
through the application, allowing the user to feel like they are wearing the model’s
clothes. If the user prepares a facial photo which has been edited to be masked,
the user is able to swap faces through the application with or without their hair

information. In the last,I did an evaluation to understand the effectiveness by users.
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