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A Research for Town Activation by Using an Event

Abstract

This thesis describes about Sakae Minami Music Festival, which has been an-
nually held since 2007 to revitalize an area called Sakae Minami, in the center of
Nagoya Metropolitan city.

Sakae Minami is a traditional trading area as busy shopping street, but it is on
the wane by redevelopment of around Nagoya station and recently recession. The
inhabitants of Nagoya are waiting a sign of an economic up turn, having the habit
of save money normally, so it has not a movement toward positive cooperation.

As Sakae Minami is surrounded by 4 big boulevards, it is sess attractive for
consumers to access. In this circumstances the author aspires to gain recognition
and to deepen exchanges of the inhabitants of Nagoya by using the event that is
attractive design for outlander. It is expected that the event also contributes for
economical activation of Sakae Minami.

After the event has been held four times, the planning committee of Sakae
Minami Music Festival including the author that has confirmed its positive effect
by the number of the event visitors, interviews, the number of media publications
. The number of visitors has increased double in the four years. The committee
received positive feedbacks from the visitors through the survey.

By using the event, the author confirmed to improve the recognition degree of
Sakae Minami, and advantageous for outlanders. Through the management of
the event, interchange of inhabitants was deepened and effect of the event was
confirmed. As a result, day to day customers were increased to visit to Sakae

Minami.
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