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ARTCAMPUS

A New Approach of
Information Provision and Communication
for Art Experience of Users
with Social Networking Service

Tomo Watanabe

Abstract

The purpose of this thesis is for people who feel art unfamiliar to cross
over the barrier to art, especially for the situation in Japan. Our social
networking service, ARTCAMPUS enable user to get art information through the
other areas of interests they have in their daily lives and that helps users to
find more accessible clues to their art experiences. Collection of tags and
comments on artworks added by users will be generated as another collaborated
explication of the artworks, while art information is mostly provided only from
authorities. Based the evaluation of user experiences in our service, users could
behave as introducing art into their lives, and newly—styled communication would
help them finding another aspect of art and its explanation. It also discussed
about the effectiveness of introduction of social networking services into art,
and consideration of the balance between art authorities and user—generated
contents is reminded for the further researches for the better introduction of
social networking into users’ art experiences.
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