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Abstract of Master Thesis Academic Year 2010
“Construction of Medium for Communication Supporting Patients’ Families”
Summary
Recently the information service focusing on recipients of medical-care has been
widespread. Most of the service is provided from the perspective of patients and
centered on supporting patients only. In the near future, as Japan is aging rapidly,
more and more people under—-sixty will look after their parents while working.
In this thesis, information that under—sixty patients’ families seek for has been
explored, and an innovative medium for communication “Kaigoron” supporting
especially patients’ families has been developed. “Kaigoron” was constructed
as one of the solutions for the issues found in the interviews conducted with seven
patients’ families. The interviews showed the necessities to focus on the
information regarding care that caregivers have and to focus on the healing effects
by the voice of experience. Patients’ families were drawing upon the information
and know—how of the people with care—giving experience. There was also a tendency
to wish to have someone with care—-giving experience to turn to their concerns.
However, for the under—-sixty generation who provide care while working, it is
difficult to find time to collect information or to chat with people in the same
situation. “Kaigoron” was constructed to support these patients’ families. By
text and audio on website, this information providing service system collects the
information and voice of experience from the people with care—giving experience
Next, the impact of Public Relations of “Kaigoron” was analyzed. The access
analysis of “Kaigoron” showed that Twitter, personal blogs and Social Networking
Service (SNS) were more effective than search sites, a traditional and typical
promotional way. Especially Twitter is a potential effective communication tool
for patients’ families to share their burden from caring for three reasons: 1.
Twitter is mostly used by the same generation with patients’ families, 2. Twitter
brings together the people who seek the same kind of information, and 3. Twitter
is convenient with the access by mobile phones such as iPhone. As future tasks,
with more data gathering, the possibility of the establishment of communication
opportunities and the construction of the network on Twitter among “KAIGORON”
users (patients, patients’ families and medical personnel) need to be explored
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