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Abstract of Master’s Thesis Academic Year 2009
Information Distribution and Changes in Information Gathering Action
through Online Media
- What Are Trusted Media? -
Summary

This study was surveyed from two points how the impact received from information was
reflected in the InfoConsumer's behavior.

First, in online media in which the users who have common likes and tastes use, the relationship
between the review of "amazon.co.jp" and "Yahoo! Shopping™ in the offer of the affiliate contents
and the sales performance of "NICONICO ICHIBA" that is affiliate contents of "NICONICO
DOUGA" was examined about the impact of InfoConsumer's purchasing behavior when agreeing
to others' opinions.

The other one, based on the answers of the online media use trend questionnaire to the
symposium participant that web service "Policy Watch" where specialists of economy and policy
send their opinions host, it was examined from media use trend that difference of InfoConsumer's
media literacy brings in perspective of critical thinking to mass media that is one of three
elements of media literacy.

Results of these surveys, it became clear that review and evaluation of the others who have

common likes and tastes on the websites where items of "Smiling market™" are provided affected
the number of sales. In addition, it turned out that "Utility of the review" in which other users
evaluated the reviews was important.
From the total of the questionnaire of "Policy watch” result, the difference appeared especially in
the presence of the information transmission experience using online media. People who gather
the critical information to mass media well tend to frequently sending information by using two
or more online media. While many people who do not gather critical information on the mass
media have cited the TV and the newspaper in media in the trusted source, people with clear
purpose to gather critical information on the mass media have cited not existing media but the
people. Thus, a clear difference of media literacy turned out between mass medias of the critical
information gathering person and those who non-gathering.

It is thought that the object of trust has been changed from "Media" that is an indirect source into
"Person” that is a direct source among the people with high media literacy.

As a result, the implication that "Person” will become "Media" and the information distribution

of person-to-person through the Internet in the future was obtained.
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