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Abstract of Master’s Thesis Academic Year 2010

One-to-One Communication for Improving a Pre-registered
Attendance Rate of Startup and Free Events

Abstract

Recently, many event organizers are using Social Network Services to promote
their events since getting enough attendees is crucial. Yet, they are still facing
recurrent problems, even after changing their promotion methods. One of the
main issues is the difficulty to estimate the pre-registered attendance rate prior
the event. Promoting events in order to make people register is a standard
strategy. However, there is still no definite method to significantly increase the
pre-registered attendance rate.

In this research, the aim is to draw a conclusion on how to increase the
pre-registered attendance rate by using Email marketing approach and
One-to-One marketing. Before wusing one-to-one communication for
“FutureMotion”, two events were previously held as research purposes.
Personalized Emails and Twitter messages were dedicated to “FutureMotion”
pre-registered people. Three emails and several Twitter direct messages were
sent two months before the event. The efficiency of one-to-one communication
was analyzed and then evaluated with quantitative and qualitative data.
One-to-One communication is an effective tool for improving the pre-registered

attendance rate.
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