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Flaneur: Digital See-Through Telescope
A Design of Interactive Advertisement Stimulates

Shopping Districts and Local Communities.”

Hiroshi Kato

Abstract

Flaneur is a Digital See-Through Telescope application for smart-phones equipped
with GPS and Electronic Compass. It displays images of visible and invisible objects
such as shops, restaurants and scenery from your present location with the first-person’
S view.

“Maneki-Neko Town Pages” is digital Yellow-Pages. It constructs shopping districts
in virtual world with the first-person ’ s view, tracing on Flaneur to browse them from
the real world on real time. It displays only ones who display Lucky Cat in the store
provided by the shopping district.

This paper discuss about the effectiveness of Maneki-Neko Town Pages as a solution
for a sense of solidarity between shopping district and local community. Flaneur devotes
himself into virtual world to re-recognize visible and invisible resource available in
the real world, while Maneki-Neko Town Pages construct and coordinate people and

information into organic relations among virtual world on real time.
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