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Users’ motivation to use products and services is psychologically classified as
intrinsic motivation. Intrinsic motivation is a type of motivation based in users’
natural interest in various activities that provide novelty and challenge, as they do it
because they want to do it. In this study, we built a hypothetic model that users’
motivation to use a product or service was driven when it involved a proper gap from
his or her inner characteristics, and aimed at developing the model to a design process
model for designing products and services that induced users’ intrinsic motivation. In
this paper, as the first stage, we experimentally examined if a service with a proper
gap from users’ inner characteristic enhanced their intrinsic motivation. Specifically,
we examined the effect of a service to provide a user who experienced the museum
booth with the additional information involving a proper gap from his or her individual
inner characteristic. The result demonstrated that users’ intrinsic motivation was
induced when they were given the additional information with a proper gap from their
individual inner characteristic from the behavioral, psychological, and physiological
data.
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Service design to evoke users’ enthusiasm -
Proposal and evaluation for a museum
information  providing  service.. M.
TAKAHASHI, Y. YASUMA, M.
NAKANISHI, Proceedings of the 4TH
International Conference on AHFE(Applied
Human Factors and Ergonomics) in San
Francisco, USA, on CD-ROM, (2012, July.
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