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Exploring the nature of retail marketing to enrich the consumer daily
life and to contribute to the international community
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70187996

The determinants of the Japanese retail structure were analyzed considering the consumer
market factors. In addition, the nature of prospective retail marketing was described based
on some joint research with foreign marketing scholars and some interview research on
retailers. The result of these analyses showed that the change in the consumer market has
had a significant effect on the change in the Japanese retail structure and suggested that
the retailers should contribute to the local and international community.
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