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E f ect of Brand Know edge on Gonsuners’ Ml ti pl e Rel at ed Pur chases

SAKASH TA MOTOTAKA

00384157

This research sheds light on the effect of consumers’ brand
knowledge on their purchasing behavior of multiple related products, especially when
considering multiple different brands. Based on the review of related literatures,
observation of the actual shopping behaviors of consumers at retail stores, and careful
interpretation of the visual data gathered from catalogue shopping experiments, the
unique effects of brand knowledge and shopping companions on multiple-products
purchasing behavior were identified.

2008 600, 000 180, 000 780, 000
2009 800, 000 240, 000 1, 040, 000
2010 500, 000 150, 000 650, 000

1, 900, 000 570, 000 2,470, 000

Howar d- Shet h( 1969)

Bet t man(1979)



(Hol brook(1987) H ackwel I, Mniard
& Engel (2006) )

(PC5

(Aaker (1991) )
Kel | er (1998)

Park, MIberg and Lawson(1991)
Broni ar czyk and Al ba(1994)

(Kel | er (1998))

(2004)

Sakashi t a( 2007)

)



Chur chi | 1 (1999)
Yi n(2003)

Vol .30 MNo.3



2010 19-34

Daughter as
Mot her’ s Extended Sel f  Eur opean Advances
i n Gonsuner Resear ch Vol .9 2010
For t hcom ng

46 2 2009 11-23

46 1 2009 13-33

Vol .28 No.3 2008 135-143
2

Wien Daughters
Beconre  Mdthers' Extended el ves:
Daughters’ Qonflict Between Their Qwn
Ideal Selves and Mt hers' Expectations
The 5th Gonsuner Qulture Theory
Gonference 2010 6 12 Uhiversity of
Wsconsin, Madi son
I nt er per sonal
Rel ati onshi pand Its | nfl uence on Shoppi ng
in Japan: Friend versus Mt her
Gonsuner  Qulture Theory 4th  Annual
Gonference 2009 6 12 Uhiversity of
M chi gan

(1)
SAKASH TA MOTOTAKA

00384157

(2)

(3)

(4)

KI MRA JUNKO

00342204




