EfEAXFZZHMBHRI NI U
Keio Associated Repository of Academic resouces

Title BIR
Sub Title
Author
Publisher BERZAFHRA
Publication year |2006
Jtitle = HEF 3R (Mita business review). Vol.49, No.4 (2006. 10)
JaLC DOI
Abstract
Notes EH-ERREELZS
Genre
URL https://koara.lib.keio.ac.jp/xoonips/modules/xoonips/detail.php?koara_id=AN00234698-20061000--

001

BREZBAEZMERRD NJ(KOARA)ICEBREATVA IV TV OEFIER., ThThOEEE, FRFTLRERLRTECREL. TOEMNGEHEEECLST
REENTVET, 5|ALCHLE> TR, BEELZEETLTIRALEEL,

The copyrights of content available on the KeiO Associated Repository of Academic resources (KOARA) belong to the respective authors, academic societies, or
publishers/issuers, and these rights are protected by the Japanese Copyright Act. When quoting the content, please follow the Japanese copyright act.



http://www.tcpdf.org

= HPHAEWFIE 495 w45

H—358BORERLaT
Wi — 35 BB A T FETNNT B 72 5 T vervrerrrereerre oA
X
AL AR O

e BRSSO I T —— - e ereer e e e i

P T 4 2 IR OVIERG eeeeeeeeeee e i
VBRI Bl %)*U@‘I‘i?ﬁ?ﬁmiﬁi_% ....................................... #h
FTA W EGTRDNA F - 75 AT =2 B BN v 2R

A:’_77/'/r/’\_73/t’r/’\_73/‘\/710)*%1‘§\7b)‘>/)A """
AV R—2 g VHEED72DD AT X2 b o O AL e -+
W & B, 2 LT A N T4

AL DB B DRI ———  eeeerereenreen e U
Rty BT D F 2 — 2 2 TR e, i
TLoy et YAy MBS

—— F A VBRI B A IR A i ——— e e W
R BB O LELRFH T

B 1 G = I Ty it = e PP 45
R b H FA A2 L0 LDFATREGGTHIER <ooereeeeerrrreeeeeeee 15
AP L T 7D 2T ) =« 7T F ereeeei P
MBEZEDOREM 2 L7275 FEHMIIT T )L coeeerrrrrrern i
Q0BRSS 1 M-I BASEIIIEIZ B B 7 B 7 4 EAORE] oo 7
LB PR SRS AR B i D A

QO BT D TR D4R G ——  oeveeerreemenrrre e =
THECEATERT 720 BB & U5 e et

—ATFEVRERIIIIC 7 0 7T A DI —— oo &

ilt
—
E
?J:g_.
%
JE |
o
K
W H
W
o F
E)
WET
W
ek

YR —36800%  WEIEL L OV TR TR JRRERS -ovveeeeerrrrreeeenrnnree e sttt e e st

17
37

53
69

101

115

131
149
163
179
191

207

231



Mita Business Review Vol.49 No.4

Articles
Kazuyoshi Hotta;, A View of the Thought on Academic Studies by Yukichi Fukuzawa

JE— Intellectual Legacies Of the Keio Gl]uku o ttettesesecceeteecssestetsesastsestatrercateanannn 1
Masakatsu Kashihara; The Characteristics of Marketing Competitions«-«--=-=-eeeeeeeeeeees 17
Kyoichi Ikeo; Distributive Institutions Stressing Convenience in the Evolution of

Distributive Formats ....................................................................................... 37
Yasuharu Tanzawa; Governance Structure of Upper-Rhein Bio-Cluster and

Innovation-mix as Market-creating Strategy ...................................................... 53
Hirvokuni Sogawa; Management Process for Innovation Strategy «-r-we-eeeereerereseeeaeenens 69
Naoki Watanabe; Strategy, Structure and Capabilities

JE— From an Evolutionary VleW POil’lt o tteeeecseseseseaceeteecatatacttetatatestattettatatananan 81
Daisuke Okamoto; Chain Store System for Home Improvement Retailers «-----e-eeeeeeeee 101
Kengo Sakakibara;, What is “Knowledge” in Knowledge Management?:

Controversy about Knowledge Conception in German Business Administration------ 115
Kenshu Kikuzawa; Mental Accounting Approach to Administrative Behavior

—— Toward Behavioral Transaction Cost Economics ——— «rrrerrrerrerneeeeiaiiiiiiniiiae, 131
Tomoko Tsukada; A Study on Fashion Merchandising by Paul H. Nystrom -«----eceeeeeeee 149
Michitaka Saito; Social Stratification and Luxury Brand :-ccocooeeeeermrm.. 163
Takuya Satomura; A Brand Evaluation Model:

Incorporating Consumer Heterogeneity ............................................................ 179
Yumiko Toda; The Role of Goodwill Concept in Sales Management Theories during

the First Quarter Of 20(h Century ..................................................................... 191
Akinori Iwamoto; Theories of Resale Price Maintenance in the

First Half Of the Zoth Century ........................................................................ 207
Hiroshi Horikoshi; The Development of Consumer Research and

ItS Methodological Problems ........................................................................... 231

The Chronology of Professor Kazuyoshi Hotta  sovrrrrrrerrrree i 249



