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(1) J. M. Hunt, Traditional Personality Theory in the Light of Recent Evidence, American Scientist,
1965, Vol. 53, pp. 80~96.
(2) 0. G. Brim, Personality and Decision Processes, F. Hansen, Consumer Choice Behaviour, p. 43.
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&%, ARFEOPRAZITE TEIEDH HIEE - 1205, 1920 FRICA b, ARAREEAEH IR
TLK, #¥HETix K. E. Boulding, #:4£%Ti% A. H. Hawley, 30/t A2 11 J. Steward 7%
RRENT 7o -2 BT L L b, W. Alderson 0 X 5~ — 75 4 v 7 BHRO LSBT
K&Afhgl

ERBFCRSVTE, BREFBEOBRILA 71 70BILL, BELEREDS D 5 5ikE
RBEALRRTSEHD, HFEREDOEFIIREE L FREORITHORE L LCRHEHS, Hawley
IS L BB OBIRE R OMGRANT VB, “BE L EBARE bREBIrE(EL S 2 HETS
D, WEDORICRERINC T, FRARBEECKETZ LW 5HEAALRD, RADEL2
PAGILC OMEDBMETH b, Hilk & BE O ARBEMOIIC BT B HAE S E A, TS, A
Bl & B OB, )2 BT 5 EEATh S,

ENDOFEREOWCTETOHBEMZ Bl b, TP, HEEIERLNSIC IG5 E5T
&Y, WEIEE L DBERE)» DRI D, HEMEBKESR IS L EE2% ., b v — 2%
b5, G. W. Happ 2 X i, ORI, DELARMRICE S B FoD = — 1
bt %h, WE W, BE—EERTBLOL SR, KICERAEELD ¢ DhbDE
ERPDMES W22, HBilT5 L5 TN COBBERAFEEOBE DY EET 5 bitT
7w,

R EREOBIRIC OV, HEALBERTCHLBEORED L LR T s\ <
BT 5. Lichio THEEOWEY, LEIHE L £ OREORE S brIE, T 0TI
CHIBENTED LS hD, FH L BIEOWE OBIRIIEHA & BN E ORE, FAMLCL.
BCIE U TS h, SER T b, AR BE OB L0, BRBIRIZELAENL L b
IS D T8 % AR OB L & ARE ORI IS & RS, 0, Wics s,

EAD = = n 2SR E 02 0 EH R OREL & OBIRICKIEL, B, WEH, OENBELE

3 Bell, Marketing: Concept & Strategy, p. 63.

(3) M. L.

(4) A. H. Hawley, Human Ecology, A Theory of Community Structure p. 14.

(5) G. W. Happ, Anthropology P. V—12.

6) AEMEEO BRI (FEAE), B2 (i), FERN(THEFBRCHEL > 5, M. L. Bell,
iMdeLChKﬁLBM@huv—#?4Vf-VZ?AW@xyK—@®%%&LT,%%,ﬁ%,ﬁ
BOREGREABM L T 5, H H. Baligh, Vertical Market Structures, p. 4. L2 LIsi B SRS F1C
BT, BREERPEFCHEAET S & S5, R G. Getlell, Pluralistic Competition, in Theory in
Marketing, Cox & Aldrson (ed) p. 93.
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P lkomEAfEen7 7re—F2BLTTHTwL &, BAOERGKL Y LAREDME
OBS MBS L WHVHEERE T hdiklE s, THLLAROBERTIME, BELLED
HIGTE (BEOLLIC X » THERINABHORE) OMETHS, 22T OBS Brr-70=
— A EERTHLDERIENEHEAL, BLE LTAHT2EA0 7 v — T B E R, 2
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M, TOHEDOE{ B WCCHBOLREIHER, BAOHERAESL S VL OBS 2 kT 513,
LY AT ADBRTEFRDEDBERER Y Y g VIAFETHLENSDEWVWS T L THD, BEK
BIBIDOHEYY g VIIAEREH = F 2 EXiTh, ThEilTEKDOSH2 OBS it==—77g,
e L EOHEYE X bhbd, BEHOHCREVLT=y F 2 XBICEE TR LTHREDO D
ORBRNTDTEHD,

W. Alderson #EEORE k LTHFT 5 AEIZKOME ) T b, (VEREEMESC 55035 OBS
1Y, TOHRA v A—NIA—FABINTHI LT X - TEARBIRFZERL S 20 & hic
BWTHEETHEAY b, QFEFIE\T OBS 13, HE DB~ —Yy b=y Falt==
— 7274 9 VTBENERTHEDVCEOTHERT S, WARBENEFRROBE T bR
L LicABE¥=y F =% b0 OBS ZHHTHZ LIXTERV, QHMLVBREORILL- T,

(7) Bell, ibid pp. 65~66.
(8) Bell, ibid, p. 69.
{9) W. Alderson, Marketing Behaviour and Executive Action, pp. 52~60.
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2, 2 A7 BBUEBT Ieb bR 351 5 B0 ABTB R A Lie g i By, Tedis b
WAER LIg RO 1 v 7y P VEET S LR, RAZIATIFHCBEIhRL2 223
BELSHFETENOTEHD, 1 LTHEBVHERT S IEEHE, AMAE bR TB 2227 &, 41
B SIET 2RI 2 A 2 BHEDZENKBIZ D,

BEOME T 5L Lo & @ik o KX w5, R M. Cyert & F. G. March
XS ST REETNC OV COREOMEIL & b T HO OIS C L - CEEY 51, #ik

MEIHBDO 2 o=y —va v e 5 — v LEEBRTHEA OMU) OH A X1k - THEEIH 5
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L LT3,

() W. R. Dill, Environment as an Influence on Managerial Autonomy, ASQ, March, pp. 410~11.
(1) R. M. Cyert & F. G. March, Organizational Structure and Pricing Behaviour in an Oligopolistic
Market, AER, March 1955, pp. 129~39.
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BE ORI E T T A 00 RERNBICH T 28OS 4 - v ERETH LI D, BT
ThiE, H2BEEORIGTbLAEAERI NS DL REMRENNE - BB h, B
BMERTABATEVTDARTHD, LichsT, itk EEROER LR EE 2 5K
O L, RANCREEFEEO LA MBI IR L, TEATHIhARE KT 5, i
DETFH LS RAEEORRE 5 SEORIELEE LT 5,

DX KBE~NOBECTHOMEE, £14 73y 7 RTHORGEIHATIMEE LTy v
2 b OEYE K. Lewin AMRIETABOBBCEEIA TV, UTETHOBEROEAYE %
EEL, KCHOEROLSETH~NOHRCOWTRFTHZ LT 5,

K. Lewin 1z X JUEADTENIF B L BEORM THD L Shd, THbLTBHIADLHA
Bo=— R L, FEHC T - TRBME D U< B S ki “BAE OB &\ 5 2RI
FT5h, ADBEDDL 2 Z0LBFNBRIPEETHOBEZZEMEVD Lo, HFEERELD
rohs,

Lewin 0B 0OBRICETABELMESI P Fe¥—, L1471y 7.08%, NOHBEETLH
WA ThbD, BTIIIALBEIREPESOYWER UL, LEMBYHERTS0L R,
B L NOFENBEAI KD, I, BE, K, 21.=r—vav, RENOHLIEROLERE
BB AE Zfe T2 % PR e F—BRIEHL, EEELTAEERICARCERIA N e F-2RE
vbhgn

= OWA 7 A — T BN a0 BENSTREER OF A F 1 » 7 DEFCERE K OT
B, “BE OF4F 3y 7 kibhrEbTd0 L LTEAOABER & “EBRZERONR" OB
HENEMEIRD, ABEEMIREDI I RAHNED I S CE LM YHRET IHERORGEE S
L, SEIhEEEL o= - A LBEY ST, Lich- TREQEFRERLIRAEDRHATE
FAHLEN, BENEERCHTIAEOMRO LM 7+ 1, 7 kb ThHs, ABEROMR LR

(2 G. Katona, Output Price Decisions, Price Policies and Practices, D. F. Mulvihill(ed), pp. 181~210.

©) BOBHITIL, TEITOBORERVCLEITRE &L “BE” WKRETLI D LARZhD, B
B AR ABNTEBRIE L, T IBRRSCEEr RETHEVORRARIAS, KT
B+ 5013, TEMESE, ARYMRE L LOEENRELITh2RETHS. K. Lewin,
Field Theory in Social Science p. 38. '

() K. Lewin, Principles of Topological Psychology, pp. 165~167.

® BELAFECEL, <7 P ADWHEBRLAYE L LT A G. Papandreou XU 8. D. Walton % &b
BT LMNTED, WERBRTHONHOHT, BROTHZThCHETSEEDOERDO~7 b1 THD
L1, BERAENBHYARECHEYRETHERLAFCIZBELT L LIRBFOR 7 b1 THD L
HEL TS,
A. G. Papandreou, Problems in the Theory of the Firm p. 21l.
8. D. Walton, American Business and Its Environment, pp. 45~51.
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7 ML 5 "Cn?éi;hg)o

Lewin o v #e¥F—, #4931, 7, ﬁ@%&mé;om&ﬁmrﬁuﬁww-ﬁ47¢5A
b ILT EAnTESD, M. J. Gibson IZBEALO—THEL LTHBAAE T X 25 LV EFELE
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BRLEOFHRBILEEED~ 7y b2 TR VIATETCW AL ERMB IR L &,
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17)
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®1E
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figt: M. J. Gibson, Field Theory and Business Behaviour
‘%%L,%@@é@%@@%émk%?éo#<Lfﬁ%mt@$ﬁ%&§%&4%zwﬁﬁw%
BHT D FBEEE TS, URAERETHARELA—BEDRFELER TS0 LA,
%ﬁ%%ﬁ%?%t&ﬁﬁ«@ﬁA%mméhéoLtmof%hmﬁED&:%%ééhhﬁ%
ThHd, HrhiE—o@iki: AHIEFG OBKTHS, UL DBEIZ~<2 b 4 D HEm+

(16) M. J. Gibson, Field Theory and Business Behaviour, Interdisciplinary Studies in Business Behaviour,
. W. Mecguire (ed), pp. 173~181.

;m AN&GIPFBRYLT T ADFERE L DLV, AREIFEEYh ~1 F ADBFERE Lo L5,
HBEEE T OB DIRITCEKE LAY 7 —DHEY &,
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SAE, T h b OKEROMEBIRS = — KEWETH L bDL SR,
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THHETTHE LT D,

(8) J. Clawson, Lewin’s Vector Psychology and the Analysis of Motives in Marketing, Theory in
Marketing, Cox and Alderson (ed) pp. 49~50.
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