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Abstract Researchers in consumer behavior have been interested in examining five key aspects of the

external search process: 1) the sources of information, 2) the extent of external search, 3) the
content of external search, 4) search typologies, and 5) the process or order of the search. This
study focuses on information-sharing among consumers, that includes the process of information
giving, information seeking, and information gathering by consumers themselves on the internet.
The main points in this study are that 1) theoretical conceptulations and typology of information-
sharing among consumers, 2) the reason why consumers exchange product/service/shop-specific
evaluative information, 3) motivation to share information.
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