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Abstract This study presents a content analysis of sex role portrayals in Japanese and Korean TV

commercials. The results show that, in general, men and women are presented differently in
advertising and that each sex is still shown in traditional roles. The major findings were as follows:
(1) Women are overrepresented in ads for such items female cosmetics and household products
while men are more portrayed in insurance and banks ads. (2) Women are most often portrayed in
the role of wife/mother while men are more frequently portrayed in business settings. (3) In Korean
TV commercials, women are more portrayed in traditional gender stereotypes and are
overrepresented physical attraction.
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