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IANERIRC RETHR SN2 — 7 OE

The Impact of Perceived Humor on Advertising Effects

% & i

Jina Lee

The purpose of this study was to investigate the impact of perceived humor on four
dependent measures of advertising effects: attitude toward the ad, attitude toward the
brand, attitude toward purchasing, and intention to purchase, and to examine the role of
consumer's advertisement evaluation and the pattern of people-product relationship in the
impact of perceived humor on advertising effects.

Two kinds of printed advertisements were presented as stimuli to 141 students of Keio
university. Subjects were asked to answer a series of questions. The major findings were
as follows: (1) Perceived humor positively affected advertising effects, especially attitude
toward the ad. (2) Attitude toward the ad mediated perceived humor’s impact on attitude
toward the brand. (3) Perceived humor was positively related to attention, originality,

and usefulness evaluation. (4) Credibility played an important role to increase the impact
of perceived humor on attitude toward purchasing and intention to purchase. (5) The
impact of perceived humor on attitude toward the brand was affected by the pattern of
people-product relationship. (6) Perceived humor has positive effect to the consumer’s
intention to communicate interpersonally about the advertisements.
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