
Title Contents
Sub Title
Author

Publisher Institute for Journalism, Media & Communication Studies, Keio University
Publication year 2018

Jtitle Keio communication review No.40 (2018. 3) 
JaLC DOI
Abstract
Notes
Genre
URL https://koara.lib.keio.ac.jp/xoonips/modules/xoonips/detail.php?koara_id=AA00266

091-20180300-0078

慶應義塾大学学術情報リポジトリ(KOARA)に掲載されているコンテンツの著作権は、それぞれの著作者、学会または出版社/発行者に帰属し、その
権利は著作権法によって保護されています。引用にあたっては、著作権法を遵守してご利用ください。

The copyrights of content available on the KeiO Associated Repository of Academic resources (KOARA) belong to the respective authors, academic
societies, or publishers/issuers, and these rights are protected by the Japanese Copyright Act. When quoting the content, please follow the
Japanese copyright act.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org


Keio
Communication

Review
No.40

ISSN 0388-7596

Keio Communication Review

K
eio C

om
m

unication R
eview

M
arch   2018

N
o.40

No.40   March 2018

Contents

<Articles>

News Media and Public Understanding of Risk: Knowledge, Perception, and 
Acceptability of Nuclear Energy

　LI Yiwei ..................................................................................................................  5

China’s Online Popular Nationalistic Discourse in the 2010s: From the 
London Olympics to the Rio Olympics

　SONG Ai..................................................................................................................  23

Global Telepoiesis on the Edges of Times: Cities That Matter in Media 
Mobilities

　OGAWA NISHIAKI Yoko .....................................................................................  45

<Research Note>

Relations of Race/Color Based Policies and Backlash from Loud Voice 
Majority—“Silent Majority”

　NIIJIMA Yoshie ......................................................................................................  60

<Book Review>

Introduction to Media Communication, YAMAKOSHI Shuzo (ed.), Keio 
University Press, Tokyo, 2017, 393 Pages

　LEE Jinah ................................................................................................................  75

www.mediacom.keio.ac.jp/english/publication/

Institute for Journalism, Media & Communication Studies

KEIO UNIVERSITY


