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This study focused on the consumption and impact of homeland media content among the Korean
diaspora in Japan, as well as the reception of Korean entertainment by Japanese people amidst
the proliferation of digital platforms that facilitate the acceptance of transnational media content.
The study reviewed previous research on the reception of Hallyu (Korean Wave), as well as
studies on the formation of stereotypes and stigmas towards foreign cultures and subcultural
fandoms. We presented the empirical research findings on the reception of Hallyu among
Japanese youth and their critical attitudes towards it at an international conference. Based on this
presentation, we surveyed 398 individuals interested in K-POP through a screening survey of a
research company's 4,000 panels to investigate their exposure to K-POP, evaluations, critical
attitudes towards K-POP, and the influence of international relations on the reception of K-POP.
We also conducted fieldwork in the Kansai region, which has a significant number of Korean
residents in Japan. In Kobe, we gained information about activities such as the archiving of life
histories of Korean residents at the Kobe Korean Education and Culture Centre. At the Osaka
Korean Town Museum, we learned about the lives of individuals who have established their own
diaspora cultures and business networks in the host society, as well as the emerging new Korean
town influenced by the recent Hallyu phenomenon, through permanent and special exhibitions and
research reports presenting the history of Ikuno Ward. In addition, we visited the Utoro Peace
Memorial Museum and collected reports from interviews with first- and second-generation Korean
residents conducted by a network composed of young people and students of Korean descent,
Korean residents in Japan, and Japanese youth and students, which provided valuable insights
into the oral history of Korean residents in Japan and the relationship between oldcomers and
newcomers.
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This study focused on the consumption and impact of homeland media content among the Korean diaspora in
Japan, as well as the reception of Korean entertainment by Japanese people amidst the proliferation of digital
platforms that facilitate the acceptance of transnational media content. The study reviewed previous research
on the reception of Hallyu (Korean Wave), as well as studies on the formation of stereotypes and stigmas
towards foreign cultures and subcultural fandoms. We presented the empirical research findings on the
reception of Hallyu among Japanese youth and their critical attitudes towards it at an international conference.
Based on this presentation, we surveyed 398 individuals interested in K-POP through a screening survey of a
research company's 4,000 panels to investigate their exposure to K-POP, evaluations, critical attitudes towards
K-POP, and the influence of international relations on the reception of K-POP. We also conducted fieldwork in
the Kansai region, which has a significant number of Korean residents in Japan. In Kobe, we gained information
about activities such as the archiving of life histories of Korean residents at the Kobe Korean Education and
Culture Centre. At the Osaka Korean Town Museum, we learned about the lives of individuals who have
established their own diaspora cultures and business networks in the host society, as well as the emerging new
Korean town influenced by the recent Hallyu phenomenon, through permanent and special exhibitions and
research reports presenting the history of lkuno Ward. In addition, we visited the Utoro Peace Memorial
Museum and collected reports from interviews with first- and second-generation Korean residents conducted
by a network composed of young people and students of Korean descent, Korean residents in Japan, and
Japanese youth and students, which provided valuable insights into the oral history of Korean residents in
Japan and the relationship between oldcomers and newcomers.
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