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Due to the emergence of the online C2C (consumer-to-consumer) marketplace, the new consumer
behavior of temporary ownership is gaining popularity. Temporary ownership is defined as
consumer behavior of selling products that they own temporarily, which were purchased for self-
use. This research envisioned, explicated, and delineated temporary ownership behavior. The
research also highlighted the similarities and differences with concepts such as liquid consumption,
access-based consumption, collaborative consumption, and sharing economy. Finally, the
research debated the future research directions regarding temporary ownership relating to
consumer decision making and psychological ownership, and discussed the managerial
implications.
The products of the research were accepted and published in the journal and academic
conferences listed below.
The extensive literature review generated a number of hypotheses on the relationship between
temporary ownership and product attachment. To test the working hypothesis, preliminary
experiment was conducted. The preliminary experiment provided a foundation for the subsequent
experiments planned in the following academic year.
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Conceptual research on temporary ownership
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Due to the emergence of the online C2C (consumer—to—consumer) marketplace, the new consumer behavior of temporary ownership
is gaining popularity. Temporary ownership is defined as consumer behavior of selling products that they own temporarily, which were
purchased for self-use. This research envisioned, explicated, and delineated temporary ownership behavior. The research also
highlighted the similarities and differences with concepts such as liquid consumption, access—based consumption, collaborative
consumption, and sharing economy. Finally, the research debated the future research directions regarding temporary ownership
relating to consumer decision making and psychological ownership, and discussed the managerial implications.

The products of the research were accepted and published in the journal and academic conferences listed below.

The extensive literature review generated a number of hypotheses on the relationship between temporary ownership and product
attachment. To test the working hypothesis, preliminary experiment was conducted. The preliminary experiment provided a foundation
for the subsequent experiments planned in the following academic year.
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