EfEAXFZZHMBHRI NI U
Keio Associated Repository of Academic resouces

Title

BRCEFR2A-FH_VI/RmMBEORERICEIDRENMR

Sub Title

An exploratory study of antecedents of organic food purchasing behavior in Japan

Author

IR F, & (Sakashita, Mototaka)

Publisher

BR&EZAF

Publication year

2023

Jtitle

FERELESHRRAREEREE (2021.)

JaLC DOI

Abstract

BANOBELAEEZH, BAOA—HAZY VRBHHEIERACKERLTVS, 7A—HZYVEM
CRTHERUBEALERE2>THEY ., CNETEHZLOHBNIEBENATVND, TOELS
B, WABDEEEY., WHEBIEBEASISLERZEBA BEIDHEV ERAILER
2THY., —EQOHERNBESIATVS, LAL, COLEHROS<BRKOMRKTITONTE
THY, FTOTER2EEDE—EHEREATREVRE0ON, BERERNRELVEHAREIELEE
ERLTHD, TITARARR., A—HZVI/RRBENVWHBRIERICIYELSETNDAHIC
2VWT, HICAXOXRICHE VW TERN, BRNICEEIZLZ2ANELTVS,
TARNSBAL LS ETRRBEREG. 7—H YV IVRRICNTZIHEEODBEERCERBEOE
BTHTHD, chSOBMENVHALBIBERICK > TREENDNICOVT, RESEFRE - £
- 178 (SOB ) 77O0—FICHKHL 2D, F—ELBBMRICOVTERNICKRT TS, B4H
LRk, RFELT "TROZ2ER, "RESEM, 2, £ LT TBEET7AFT14T741 T
REBENBESTATT4T41 "EES) 2. THELTE "BETEH,) 20K, BETHE
EZBESCDVTRLE<BRENTDFETHD. £, ChSNERNFfBETHICEAZTEEZR
BHICRHNITZ O, BRT—RONRESIVCIMERFILCANTVS,
SEFEN2FBEBD2021FER, IFERK. ARBLEBESITXROLHICVW DA OH
REBZFELTVE, LAL, BICHEATOET UV IRERICETRHEERFBEICOVTRE.
FEIOFTVANABPEDCILEARZZ (T, 5|lEHRETORBERAD LRIz, BRELT
FEOHRTENSBOSNLARZRESHD LD, A—H Vv I/RRBETBEZRLUDHE
THOMENHBICHTARTFEMRZLEI—L, ARHEOESH2BEBILEBEL -, RRE
NEARICOVT, EMMERBICATTRIRTTIRNZREDOTVS,

With growing concern of food safety, organic food market in Japan has steadily been expanding.
There have been numerous studies about organic food consumption behavior, given the academic
importance of such phenomena. The main focus of such studies lies in the characteristics of such
consumers and their underlying motives. However, such attempts have been mainly conducted in
non-Asian context, with very few studies on Japanese organic food consumers. Therefore, the
purpose of this study is to investigate the antecedents of organic food purchase behavior,
especially in Japanese context.

The dependent variables of this study include purchase intention and actual purchase behavior of
organic food. Based on the Stimulus-Organism-Response framework, this study theoretically and
empirically tries to identify the key causing factors of such variables. Specifically, it focuses on
"food safety concern" and "health consciousness" as stimulus, "(ethical) self-identity" and
"openness to change" as organism, and "stated buying behavior" as response. Simultaneously, it
plans to scrutinize other related constructs in a broader theoretical context, and to test its
framework by collecting empirical evidence.

As for the second year of the three-year research period, further research activities were initially
scheduled. However, some of them were forced to be canceled because of the spread of
COVID-19 pandemic, including face-to-face interviews and observations of consumers' purchase
behavior at actual retail stores. As a result, further thorough literature review was conducted,
expanding the scope of the research into more broad "ethical consumption" domain, in order to
polish the research framework. Based on the findings, it is now preparing a draft for the possible
submission to academic journals in the future.
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An Exploratory Study of Antecedents of Organic Food Purchasing Behavior in Japan
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With growing concern of food safety, organic food market in Japan has steadily been expanding. There have been numerous studies
about organic food consumption behavior, given the academic importance of such phenomena. The main focus of such studies lies in
the characteristics of such consumers and their underlying motives. However, such attempts have been mainly conducted in non—
Asian context, with very few studies on Japanese organic food consumers. Therefore, the purpose of this study is to investigate the
antecedents of organic food purchase behavior, especially in Japanese context.

The dependent variables of this study include purchase intention and actual purchase behavior of organic food. Based on the
Stimulus—Organism—Response framework, this study theoretically and empirically tries to identify the key causing factors of such
variables. Specifically, it focuses on “food safety concern” and “health consciousness” as stimulus, “(ethical) self-identity” and
“openness to change” as organism, and “stated buying behavior” as response. Simultaneously, it plans to scrutinize other related
constructs in a broader theoretical context, and to test its framework by collecting empirical evidence.

As for the second year of the three—year research period, further research activities were initially scheduled. However, some of them
were forced to be canceled because of the spread of COVID-19 pandemic, including face—to—face interviews and observations of
consumers’ purchase behavior at actual retail stores. As a result, further thorough literature review was conducted, expanding the
scope of the research into more broad “ethical consumption” domain, in order to polish the research framework. Based on the
findings, it is now preparing a draft for the possible submission to academic journals in the future.

3. FWERE T oRE

REELA REWEL RIS ORI
(- M) (EE4 - FE) EERTH - WEES) | EERTEA - MEEA)




