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Today, the media environment of Diaspora living away from their home country is changing
drastically. This is because the development of information technology has made it easier for a
variety of media contents and information to be distributed across national borders. This has made
it especially easy to approach the homeland media and has had a great impact on Diaspora's
relationship with the home country and host society. The researchers have conducted many
interviews on the use of the homeland media of the Korean diaspora in several cities in North
America, South America, and Europe, and have published the results. In this study, people from
Korea and China in Japan were surveyed. In particular, we focused on what kind of media use
behavior people from China are engaging in while living in Japan, what are the motives and factors
behind the use, and how they are affected by the media use. The representations of China and
Chinese people in Japan's mainstream media are not necessarily friendly, and this situation of host
society media may further encourage the use of homeland media by the Chinese diasporas in
Japan. According to the survey, 383 Chinese respondents in Japan use their homeland media at a
very high level, especially social media such as WeChat and Weibo. Also, as expected, there was
a strong perception that the representations of China and Chinese people in the Japanese mass
media were not friendly to them. The questions asked in an open-ended format also show strong
dissatisfaction with the way China was featured in the Japanese mass media. By conducting
further analysis and expanding the scope to those from South Korea, we would like to examine the
relationship between host society media and homeland media use and its impact through
comparison between China and South Korea.
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S$H. BEZENTELST TATARIDATATEBIIRECELTVS, BHREMOREEICELY . BREATAT7 - AVTUYPRE
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2. WFREREEFROME (FER)

Today, the media environment of Diaspora living away from their home country is changing drastically. This is because the
development of information technology has made it easier for a variety of media contents and information to be distributed across
national borders. This has made it especially easy to approach the homeland media and has had a great impact on Diaspora’s
relationship with the home country and host society. The researchers have conducted many interviews on the use of the homeland
media of the Korean diaspora in several cities in North America, South America, and Europe, and have published the results. In this
study, people from Korea and China in Japan were surveyed. In particular, we focused on what kind of media use behavior people from
China are engaging in while living in Japan, what are the motives and factors behind the use, and how they are affected by the media
use. The representations of China and Chinese people in Japan's mainstream media are not necessarily friendly, and this situation of
host society media may further encourage the use of homeland media by the Chinese diasporas in Japan. According to the survey,
383 Chinese respondents in Japan use their homeland media at a very high level, especially social media such as WeChat and Weibo.
Also, as expected, there was a strong perception that the representations of China and Chinese people in the Japanese mass media
were not friendly to them. The questions asked in an open—ended format also show strong dissatisfaction with the way China was
featured in the Japanese mass media. By conducting further analysis and expanding the scope to those from South Korea, we would
like to examine the relationship between host society media and homeland media use and its impact through comparison between
China and South Korea.
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