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With growing concern of food safety, organic food market in Japan has steadily been expanding.
There have been numerous studies about organic food consumption behavior, given the academic
importance of such phenomena. The main focus of such studies lies in the characteristics of such
consumers and their underlying motives. However, such attempts have been mainly conducted in
non-Asian context, with very few studies on Japanese organic food consumers. Therefore, the
purpose of this study is to investigate the antecedents of organic food purchase behavior,
especially in Japanese context.

The dependent variables of this study include purchase intention and actual purchase behavior of
organic food. Based on the Stimulus-Organism-Response framework, this study theoretically and
empirically tries to identify the key causing factors of such variables. Specifically, it focuses on
"food safety concern" and "health consciousness" as stimulus, "(ethical) self-identity" and
"openness to change" as organism, and "stated buying behavior" as response. Simultaneously, it
plans to scrutinize other related constructs in a broader theoretical context, and to test its
framework by collecting empirical evidence.

As the first year of the three-year research period, it was planning to do the following research
activities: related literature review, interviews of practitioners and consumers in the organic food
industry, observation at actual retailers, and supplemental data collection via online survey.
However, COVID-19 pandemic made it impossible to conduct many of such activities.
Consequently, it conducted a thorough literature review, analyzed some of the data which had
been collected in pre-survey settings, and summarized some of the key findings.
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An Exploratory Study of Antecedents of Organic Food Purchasing Behavior in Japan
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With growing concern of food safety, organic food market in Japan has steadily been expanding. There have been numerous studies
about organic food consumption behavior, given the academic importance of such phenomena. The main focus of such studies lies in
the characteristics of such consumers and their underlying motives. However, such attempts have been mainly conducted in non—
Asian context, with very few studies on Japanese organic food consumers. Therefore, the purpose of this study is to investigate the
antecedents of organic food purchase behavior, especially in Japanese context.

The dependent variables of this study include purchase intention and actual purchase behavior of organic food. Based on the
Stimulus—Organism—Response framework, this study theoretically and empirically tries to identify the key causing factors of such
variables. Specifically, it focuses on “food safety concern” and “health consciousness” as stimulus, “(ethical) self-identity” and
“openness to change” as organism, and “stated buying behavior” as response. Simultaneously, it plans to scrutinize other related
constructs in a broader theoretical context, and to test its framework by collecting empirical evidence.

As the first year of the three—year research period, it was planning to do the following research activities: related literature review,
interviews of practitioners and consumers in the organic food industry, observation at actual retailers, and supplemental data
collection via online survey. However, COVID—19 pandemic made it impossible to conduct many of such activities. Consequently, it
conducted a thorough literature review, analyzed some of the data which had been collected in pre—survey settings, and summarized
some of the key findings.
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