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According to the investigation of fruits farmers and their merchants, almost every kind of fruits can
be a product of high quality by spending considerable amount of cost. This managerial strategy,
however, is not necessarily successful if customers appreciate the market value of each fruit. In
case of muskmelon they spend more than 10 thousand yen for just one, but hardly spend more
than 3 thousand for one Japanese red pear even if a farmer can cultivate high quality of pear with
considerable amount of cost. In this sense, consumer's evaluation is a decisive element of pricing
strategy in a fruits market. On the other hand, in supermarkets fruits do not contribute to the profit
but play an important role as an entrance ornament. This diversity that fruits have will be more
deeply investigated in the future research.
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Economic analysis of fruits
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FTEMSE, LML, FRIEEDLIITORMENMNTTEREDEREFEELIZELTH, TNICT1E 3000 HEHETHEE XLVELES
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According to the investigation of fruits farmers and their merchants, almost every kind of fruits can be a product of high quality by
spending considerable amount of cost. This managerial strategy, however, is not necessarily successful if customers appreciate the
market value of each fruit. In case of muskmelon they spend more than 10 thousand yen for just one, but hardly spend more than 3
thousand for one Japanese red pear even if a farmer can cultivate high quality of pear with considerable amount of cost. In this
sense, consumer’s evaluation is a decisive element of pricing strategy in a fruits market. On the other hand, in supermarkets fruits do
not contribute to the profit but play an important role as an entrance ornament. This diversity that fruits have will be more deeply
investigated in the future research.
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