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Implicit theories explain that consumers tend to hold one of two lay beliefs about intelligence and
ability. Entity theorists believe that intelligence and ability are fixed and uncontrollable traits,
whereas incremental theorists believe that they are malleable and controllable through effort. This
research proposes that implicit theories are associated with intertemporal choice. A standard
intertemporal choice problem is a choice between a smaller-earlier monetary outcome and a larger-
later monetary outcome. Three studies were conducted. In the first study, the extent of optimism,
time perception, and perceived vividness of future-self were considered as moderators in the
relationship between implicit theories and intertemporal choice. The results showed that the first
two measures were significant moderators. The second study confirmed that consumers' expected
purchases with the obtained outcome and perceived waiting time were mediators explaining the
process underlying this relationship. The last study manipulated participants' implicit theories to
establish the causal relation between implicit theories and intertemporal choice since the prior two
studies directly measured the theories.
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Implicit theories explain that consumers tend to hold one of two lay beliefs about intelligence and ability. Entity theorists believe that
intelligence and ability are fixed and uncontrollable traits, whereas incremental theorists believe that they are malleable and
controllable through effort. This research proposes that implicit theories are associated with intertemporal choice. A standard
intertemporal choice problem is a choice between a smaller—earlier monetary outcome and a larger—later monetary outcome. Three
studies were conducted. In the first study, the extent of optimism, time perception, and perceived vividness of future—self were
considered as moderators in the relationship between implicit theories and intertemporal choice. The results showed that the first two
measures were significant moderators. The second study confirmed that consumers’ expected purchases with the obtained outcome
and perceived waiting time were mediators explaining the process underlying this relationship. The last study manipulated
participants’ implicit theories to establish the causal relation between implicit theories and intertemporal choice since the prior two
studies directly measured the theories.
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