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The goal of our research is to understand consumer behavior on the consumer-to-consumer (C2C)
platform. To pursue our goal, we started the research project by thorough survey of the related
research. The output of the survey was presented in the academic conference listed below.
As for the first year of the research project, the project leader conducted a case study of two major
C2C marketplaces that adopt different platform governance strategies and examine how the users
of each marketplace trust other users and the marketplace platforms. The finding from our
interview with the operators of two major C2C marketplaces shows that the both operators
acknowledge an effective governance system as the key factor of success, but adopt different
approaches to ensure effectiveness. Two different strategies for platform governance are adopted :
proactive and reactive. The finding from our user survey indicates that users perceive a reactive
strategy as more effective compared to a proactive strategy.
The research project member pursued research focused on sharing behavior between mother and
daughter. The authors use the transitional and liminal stage when daughters enter adolescence to
investigate how sharing practices within families are employed as a resource in identity work. The
result show the importance of "sharing in" within some French dyads, as a means for discovering
new life projects and for rediscovering past identity projects driven by self-expressive motivations.
In contrast, Japanese dyads are often reluctant to share personal possessions (sharing out) in
order to maintain hierarchical relationships (affiliation motivations) and remain fashionably up-to-
date (self-expressive motivations) in their identity work, and in their drive to maintain and prolong
their mothering role. In order to better target adolescent girls' mothers, retailers could develop
more clothing appeals based on inter-generational approaches in France and intra-generational
approaches in Japan.
The products of our research were accepted and published in the proceedings of academic
conferences and journals listed below.
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The goal of our research is to understand consumer behavior on the consumer—to—consumer (C2C) platform. To pursue our goal, we
started the research project by thorough survey of the related research. The output of the survey was presented in the academic
conference listed below.

As for the first year of the research project, the project leader conducted a case study of two major C2C marketplaces that adopt
different platform governance strategies and examine how the users of each marketplace trust other users and the marketplace
platforms. The finding from our interview with the operators of two major C2C marketplaces shows that the both operators
acknowledge an effective governance system as the key factor of success, but adopt different approaches to ensure effectiveness.
Two different strategies for platform governance are adopted: proactive and reactive. The finding from our user survey indicates that
users perceive a reactive strategy as more effective compared to a proactive strategy.

The research project member pursued research focused on sharing behavior between mother and daughter. The authors use the
transitional and liminal stage when daughters enter adolescence to investigate how sharing practices within families are employed as a
resource in identity work. The result show the importance of “sharing in” within some French dyads, as a means for discovering new
life projects and for rediscovering past identity projects driven by self-expressive motivations. In contrast, Japanese dyads are often
reluctant to share personal possessions (sharing out) in order to maintain hierarchical relationships (affiliation motivations) and remain
fashionably up—to—date (self-expressive motivations) in their identity work, and in their drive to maintain and prolong their mothering
role. In order to better target adolescent girls’ mothers, retailers could develop more clothing appeals based on inter-generational
approaches in France and intra—generational approaches in Japan.

The products of our research were accepted and published in the proceedings of academic conferences and journals listed below.
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