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Diffusion of the Internet and mobile terminals have made a big change in the use of homeland
media of the diaspora who moved out of their home country. People of diaspora routinely check
the homeland news, watch dramas, and keep in touch with people who are in their home country
with SNS, even in host countries far away from their home countries. And such homeland media
use has influenced diaspora's ethnic identity and adaptation to host society, relationship with their
home country, and the perception of time and place to a certain extent.

In this study, it is investigated by a field survey and interview that how Korean diaspora who
immigrated to Buenos Aires, the capital city of Argentina, one of the furthest places from South
Korea, uses Korean media and how they are influenced by the homeland media use.

Korean immigration to Argentina began in the 1960s. It increased greatly in the 1980s and
declined due to Argentina's economic crisis in the 1990s, but still, 23,000 people reside in. At first,
it was an agricultural immigrant, but now most of them are engaged in the manufacture and sales
of clothing in Buenos Aires.

Specifically, Korean Cultural Center administrative officer, Hangeul school director and teachers,
the president of local Korean association, the principal of Korean school and teachers were
interviewed on characteristics of the Korean immigrant community and the recent changes brought
to immigrant society with the transition of the media environment. In addition, we conducted
interviews for Korean diaspora including Immigration Ist, 1.5st, and 2nd generation, and made a
comparison with various aspects such as differences in media usage pattern, ethnic identity,
recognition of home and host societies and future design.




Compared to Korean diaspora in Canada and Australia, which have been investigated so far,
those in Buenos Aires have very different goals and situations of living, which is one of the
important factors stipulating the use of homeland media. And the geographical factors of Argentina
or Buenos Aires seem to have to do with the situation. In the research on media use behavior, the
geographical environment in which the users are located has hardly been taken into consideration,
but through this research, especially in the study of homeland media use of diaspora, the
geographical analysis is confirmed as a necessary task.
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Homeland Media Use among Korean Diaspora
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Diffusion of the Internet and mobile terminals have made a big change in the use of homeland media of the diaspora who moved out of
their home country. People of diaspora routinely check the homeland news, watch dramas, and keep in touch with people who are in
their home country with SNS, even in host countries far away from their home countries. And such homeland media use has
influenced diaspora’s ethnic identity and adaptation to host society, relationship with their home country, and the perception of time
and place to a certain extent.

In this study, it is investigated by a field survey and interview that how Korean diaspora who immigrated to Buenos Aires, the capital
city of Argentina, one of the furthest places from South Korea, uses Korean media and how they are influenced by the homeland
media use.

Korean immigration to Argentina began in the 1960s. It increased greatly in the 1980s and declined due to Argentina’s economic crisis
in the 1990s, but still, 23,000 people reside in. At first, it was an agricultural immigrant, but now most of them are engaged in the
manufacture and sales of clothing in Buenos Aires.

Specifically, Korean Cultural Center administrative officer, Hangeul school director and teachers, the president of local Korean
association, the principal of Korean school and teachers were interviewed on characteristics of the Korean immigrant community and
the recent changes brought to immigrant society with the transition of the media environment. In addition, we conducted interviews
for Korean diaspora including Immigration Ist, 1.5st, and 2nd generation, and made a comparison with various aspects such as
differences in media usage pattern, ethnic identity, recognition of home and host societies and future design.

Compared to Korean diaspora in Canada and Australia, which have been investigated so far, those in Buenos Aires have very different
goals and situations of living, which is one of the important factors stipulating the use of homeland media. And the geographical
factors of Argentina or Buenos Aires seem to have to do with the situation. In the research on media use behavior, the geographical
environment in which the users are located has hardly been taken into consideration, but through this research, especially in the
study of homeland media use of diaspora, the geographical analysis is confirmed as a necessary task.
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