Thesis Abstract

Keio University

Registration

Number:

o “KOU”
No.

o “OTSU”

*Office use only

Name:

NGHIEM, Binh Phu

Title of Thesis: Projected and Perceived Images of Viethnam

Summary of Thesis: The main objective of this study was to examine the images of Vietnam. On the

one hand, the study investigated the images projected in the logos of Vietnam’s provinces/cities. On the

other hand, it measured how the international tourists, foreign residents, and local residents of Vietnam

perceive the images of the country. Simultaneously, this study verified the relationships among the

perceived images and other constructs, including motivation, place attachment, emotional solidarity,

satisfaction, and intentions of the three subjects. The findings generated helpful implications for the

management and marketing of Vietnam, especially from the perspective of tourism, as well as to

contribute to the literature in place image and psychology-based marketing studies.
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