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HZ LT, FECIDHAI VT TTIEREZLTHDEEZDTD,

3

HARIZEBWTHE T U7 OJRETHICET 2058 sCix b7 <. R ERD
FOERH Y FERBIPEEICZANEFEZL T TERBRNL, BHOXR v
FNU—7 R0, KOBIMOSULEZBEE L9 X TOMTEX DO TIHE VD Ah
5. 5%OHREE  JKERBIEICL > TEROH HME OHSETORS N T
EXDHDTIERWINEE ZT=72,

H2H AR

U boMEE#HRE ST A2, AEOBNEUTOEET D, 4%, TET v
M DTSN S HIZIEHEET 29T, BHREE - BRESEREENHHET U7
T CINEERIFEE 21T O HE. EOL I RTFEE2 L - THhE, CERZE
BEAEICAT T, FR@EERBESCHERMEDBMICAT I, 2IRMIR
VRN TEX LD, ITOWVWTHFELT-WEEZ S,

AFSUZIBWN T, HEMREZEDOF AR - N—Y T VT TR
EhE D REEIIERSR E L, 2015 AEDJREBERIEFI O T 5 TVCM 12
ORFIEEIT D, ALRESL « X—=Y T T iEmER D A2 - BEBiEEh%
WFgexts & U2 BRlIE, AbBES « X— Y T AT T RER R O RO IS



HARKEN, XA TS TIEIRE L, IREERITB T (LM - =T
TTEMEROBHETIITIAT VM ELTEETOHDL EEZ -T2,
Lo L72R0s b IR HRREEO BALE, BORROZEEREN EOTWNDHO
MBETH D, FXATHHBITBNT, BREBESEORD) & TR
0. ALKES: « RX—=YF AT TR EH O BREZEIL, D XD RECKR
DLEFEREDORBEILERAZRNC, FREZRNONATND LB X272
D, AT B PDOIE N TE UL E B G & LTz,
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A DOETIX, BARDK 1.4 15, A DOFDIZIX, BREROKRNT Y
NWEFRONURT T, FFA, Ix 0 ~v—DAALFHEERPHY, Aav
FEEASORLHAEILE & LTl THEFIRER Y a L T b,
NBAIXAAROKITEE, NAD 12% BN EE SN a7 2@ E L., 95%7°
LHZEML TV 5,

KE 1-1 A OEKRER

[k 513,115 *f-FiF m A — h b
(AARDK 1.4 %)
N 6,446 7 N\ (20124, HiFT : EZE#FHR)
HAD A=/
(A1 825 7 A, 2010 4, HiPT : EEHEHR)
ELi 5 A i
= AN DK 95% 03 FEEER{LZEL, & DA A

T LE (4%). FV A M (0.6%) 72&

FE GDP i E = 2.9%

4 H GDP #a%i 11,898,710 ~x—> (THB) 1 (¥fi: F5H)
4 H GDP 4 387,252 K/ (USD) (HEf7: &HH)

1 Ad7=9 ® GDP (& H) 5,674 R/ (USD)

it - JETRO HP LV

MRRERY e R RAC L 0 . PrE AKX M E, 1 AM720 @ GDP I
5,674 Kb, N alZEiFThrbE 1T AHTZYD GDP 138 1.8 15D 1
T RVEBZ, HEBERIIER, 2727220 X 5 2RERBOE T, #i
e NN OHIR TORRENE L, XA OY =551 0.5 Aijts %
B, (HARDOY =%, 2009 4F - 0.283 ¥4 #at /3. 2011 4F - 0.379

13— (THB) %, 13—, 3.3 1 (2015 4F 12 A 8i7E)
A 4 — 3 s3> http'//jp.reuters.com/investing/currencies

2 [Yxbutr¥—] 201447 H%5 p.13

3 http://www.stat.go.jp/data/zensho/2009/keisu/yoyaku.htm
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THOFIT O, BEOENZIESND Z ENEH LW,

X% 1-2 Inequality in ASEAN countries (Gini coefficients) 1960-2012

X Hj# : UNDP Human Development Reports 2014

B2 FA DILMEMRTTHRE

JETRO OFEIZ LD &, Z A OBt TG HBIX, 2007 4F0DH) 449
BEAN—Y 705 2012 213K 663 (BN —> LR 155 < IER L TV D,
(BB TSI RO RIZIE, INETOERT 7> F—afERmn»s,
FARURIENE L 72 EVHBE B =— X DL AR FE L, & A O{EPES iSO
HBIIRE L TWD D Z L72, (BERmDOE T U —OHiiGHRIL,
M 1-4 LK% 1-5 =5,

4 http://www.nikkei.com/article/DGXNASGMZ2703F_X21C13A2100000/
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it : JETRO Fpk 25 4 Z A OALBES « /S— Y T 7 T ifisgaids

HE 14 ZFADRZU T THEMTEHAERE (BA: G51—Y)

58 2007 & 2008 £ 2009 £ 2010 £ 2011 £ 2012 4
RTa 5,535 5,798 6,118 6,450 6,807 7,183
P 28,784 31,513 34,223 36,844 39,465 42,739
—XES7 53 58 64 72 82 93
TIAAIRY 341 360 376 390 404 420
oLy 7.541 8,030 8,526 9,000 9,468 10,003
®Rig 3,939 4,156 4,353 4,554 4768 5016
YuFr7 456 486 507 526 544 564
FoFIADOUYT 14,497 16,114 17,779 19.417 21,063 23,208
ek 1,958 2,311 2617 2,885 3,136 3.434
AN 657 677 696 714 731 750
ait 34977 37,988 41,036 44,008 47,003 50,672
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MK 1-5 ZA DAL 7 FEmMTTHREHRS (B B =)

bk 2007 & | 20084 | 20094 | 20104 | 20114 | 2012 4
R—=2RAY 4,659 5,089 5,627 6,227 6,913 7,646
AT T 5223 5,697 6,258 6,805 7,376 8,020

PR = 233 258 285 313 343 376

FA xR 810 939 1,084 1,203 1,329 1,475

TANS 435 476 528 577 629 687

F—2 261 281 305 330 358 388

YyFonx 1,010 1,081 1,173 1,269 1,371 1,485

Yy T54F—=/ RV 219 233 247 261 276 291
O#T 1,549 1,689 1,858 2,034 2,217 2,423

I 180 186 192 198 204 210

ZTOfth 525 554 587 619 650 685

A*MOEE 9,881 10,786 | 11,885 13,031 14,289 | 15,666

it : JETRO ¥pk 25 4 Z A OALBES « /S— Y T b7 T ifisgaids

B3 FADNA—YF AT TELTRSE

JETRO OFEIZL DL, ZA D=V F LA T RGO HiS L,
2007 FEDK) 274 (B/X—2 35 2012 4EITIIK 378 (B X—Y &4 1.4 %
WELSIERLTWD, =Y F AT TR TGIERITOT I ORGE 7 2
U —bEFNCH S NIER L TS Z ENEXBND, T8 7
e LTiE, RTF 4 —Y—7 « v U— 2 LOELEHRERN
13.6% & m/KETH 5,
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R 1-7T ZADNRR % U —REamTREREHES (BAL . 5 —Y)

S5 20074 | 20084 | 20094 | 20104 | 20114 | 2012%
B a8 3,516 3,674 3,895 4,090 4,286 4,479
jf;—_/}:. 17/ 2,057 2,386 2,780 3,127 3,502 3,887
Lt RiiEy—7 535 556 579 603 633 677
ik —7 303 575 868 972 1,070 1,187
A 55 58 60 62 65 67
B H LIRS — 3,859 4013 4214 4,404 4,593 4,804
&t 10,324 11,262 12,395 13,257 14,148 15,101

il : JETRO SRR 25 4 2 A DAL » 23— Y F Lo 7 il a

X% 1-8 FA DO~T 77 EmTRSHEERRE (B BN —Y)

8 AR Y LTI, RS T, T MNRA RN — AU b, AT U —F 503 EF
NTWD, 2-in-1FV R A2 Uy T —,
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558 2007 & 2008 4 2009 £ 2010 & 2011 & 2012 4
2-in-1 125 75 49 34 26 N.A.
LT — 7.704 8,217 8,636 9,133 9,773 10,312
avF4at—
; : ' 1 , 681
b A b 3.422 3,644 3.884 4,137 4,394 4,68
AR ATHT 2,721 2,966 3173 3.364 3.549 3,755
ATHhS—/1\—% 2,293 2,357 2,476 2,581 2,688 2,807
B2y 847 902 956 1,009 1,062 1,121
&t 17.112 18,161 19,175 20,257 21,492 22675
HH : JETRO ik 25 2 & A OAbBES: « 23— Y T 7 i d

BAf  HR{CRES -
EIEE) L BE

NR=IFNTTEREEDHAITBITS

A X AREEOFIRMEHLE S LR T 3 i (2012 4)., Fi=
2012 FE TITEH L TWD BAREERITBNTY 3 itk HRMEHIC
E o CIEFICHEREEMSELHET G LEZ AN TS, HE)HE
PEEICW T o TIE, & A IR EHILA & L TH JIRNENILT
W5,9F 72 JETRO N> a7 OEENOC L 5 & 2014 4 HRHED 47%
FHGEZE . RUTHITE « /NGB 237 %> TEBY, K T7EEZZD
2 ODEFNEDTND, 2 ERPK THEZHD THDERKD 1 DI2iE
EFEZ LI ABGIN R D700, HEHLOTWERE £ 9 ThVEMR
WEUCTRERTEEEZ D,

K& 1-9 2012 FEFHHEHLE N> T 5

5k (3 1e)
hE

( 287)

AR T 70 ( 95)
a4 61 ( 83)
FXAUH 51 ( 69)
AN LA 42 ( 57)
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X% 1-10 BARLEOEHE N5

M W% (N-8)

6,091 ( 242 )
FXUh 3,376 ( 134 )
a4 1853 ( 74 )
#4 (M) 1220 ( 48 )
% o 1,11 ( 44 )

Hil - BEERR ONLINE 201347 H 18 H
) C O HREHCRH 2 #RE

A EIAGR ST THIERI S & 3 D bbEsh - N—=Y F A7 TR 7 2
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VI RELET T NS, 11

16X (Biore) . 7 4 4 > (Wa¥W)iE . Free & Free) . &4 4% (SHISEIDO,
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(KOSE) . 1 % AR 7 {b¥Edn (KATE, Kanebo) , & — | #i3K (Hada Labo)
~ % 2 (Bifesta, LUCID-L., Pucelle) « 7% (IPSA), =7 =%

(ettusais) . HHZ7 KR Z b U —X (Canmake). &5 > XL

(Cezanne) . {1 2 = (dejavu) . {3 (URIAGE) . ACRO (THREE) ,

IO DEFEDOHR T, AR OBEME, 1950 R 106 & A ITHEH
LIZCOTEONIEERTA T Th D, {EEIT 1957 b 7 = —3
¥ o7&, 1964 FIZ, WIOWSMLE LD fEEA L F AT
V(AT R) BERALI2, A4 4 HAEEIBEL > ¥ v 7 —Z i,
1958 FEnBIIE 7 vy S — OB TCOUIEAEZBGT 5, 1966
FITHE A T A A 2GR A3,

FHI (1999) O, ZALEOFEFMEIZEL D L, FEEST A A I,
A OEETHENEEICRET D L LI, Yy —7p o HHEL
DOHHER 258k L, FEKEZESD TE TUIW DI, FIZECKRL[EHEE
BELOBLWEFICEIOLINTEREZ LR TN A,

70 FER 5 8O FERFETIZ, V=R TITHF—-X (Ha=D—N)
N —heE R LE Y —ERTORI Y = 740 % L, 80 R

1 [ A OfLhidh « =Y F AT iEnmisiRal Pk 25 £ JETRO pl7. p26
B EEYA R 2D EIEEFER, Bt LTI TN TWHDHE00n, # 11
HLTWD BRI « R—=YF AT TR¥E 770 ROTRTTIEARNY,

12 fEF HP Sf:OESE  http//'www.kao.com/jp/corp_about/history_00.html

B 44 HP T4 4 OfES  http://www.lion.co.jp/ja/life-love/history/
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% 3% 1999 4F p.26, pp.35-37
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(85—894F). Lever Thai ft (90—92 %) ZHAH L TWD, L7eds- TRHD 93 FFLIRE

D5 EEIZIT BN O5E EE2yE £4u5, Lion Corporation 1% 1991 42 Lion

Dintifice Z#tH L T\ 5,

6 [7O7~—=hT 4 7% Zhbid Uk 5] PHP#FZERT 2002 4 p.223
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RIZE 160 FFOFRAER D X A BIHIEAN MD JITHIKIC L B & NA - |
ALY 8T, BCKROE Y 775 RPEEIRR Y = 7 2k L
TBY, BRTZT 7V RRBLIBRES =T 2N I ROIIRT 4 — YV —
THWERLWVIRL A IR TWN 5, 22
FTFARRKOIAAFGLA IV A b (8%24 77 AN) ® CEO 4
HEICED L AbESTSO Ly R, TLE RI~THET D AR
THEDAAL TN BPL Y RICHEBEL TS EDZ L, 40 L RIT, ERAE
225 207% < B VDO LRI IRFHNZRICK O SUELOATICR B A Z T TE D,
ASTHRCK, Blca—a v D7 T REZEE L TW5S, 30 fRITH AL
b, 20 fRIFEEESUICIEE U, BB OBIUC L EE HE X T0H LD
Z &7, BHIHRIE, BYIMICTIGIERZ X H1Ti%, @itk 230 - 72 Bk
DR, T — B )VOHEE T T v R EFEPLT 5 L0 i o7 7 o R
WAL, RI~, 7=A, FRpLLHEHL, ZoRoBELES X
FTHZENEELERL WD, 23

PlEpD X oz, FEHREBEIT, YA THICBWTREDILEEMLT
JEBIR 72> = 7 2R L K D &3 DK R DL [HEERE & RIS 7o =
_ﬁW¢%l77/Fk@ﬁf\ﬁ%%ﬁ%%ﬂf%5;kﬂ9ﬁﬂz
Do

B [TOT~<—T 40722051300 & 5] PHP BFZERT 2002 4 pp.211-212
19 A= 2 —2AY Y= R ARG~ 2 — VAT TR Za] (V—=
—) #EA 201246 H 21 H

20 a—%—HP =2—tk—0OE% http//www.kose.co.jp/jp/ja/research/history/

1 IEXA HRERAERT J—_—/3— [Wise] 20162 H 11 H =a—k—%1 7
¥ RMD [UARKA V& B a—Fl

2 Z A OALHESL « =Y T T REsTGA PRk 25 2 JETRO pp.44-45

28 X A OALBES « X— Y T T RgmTEEAE PRk 25 £ JETRO p.46
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HNFFED (1998) 241%, BCKREEDILERFUEDOM VI & BREED
IRERBE OB NTFICET 2E N ELTO X S IZEH L T 5, BCKkR
BT, Fn— VXY NV—J 2ROAT2—V o o—%H L
TIRE « ~—FTF 4 VP EEE 7o — S Lcki—, e, iRk, 7
TV R AT 4 HEHM,

#l: a2 —hr YLy BV, UxT

S1HDOATE— = 0 o —Z R TR,
. P&G, ==V —N

ST T U RITEICBROA T —2 = v — L 3K,

Ziuzxt L, HRAeEZ, BEORESHY EThEaIa=br—Ta
NIV LA, ENENOHITANIANZICala=r—a %217
STWHEDZ &R, T2 L, ZOMRANIL 1998 T AICE Lo b
bOTHDIZH, IEFEOHOKRMEZE, HREEOHIE L IXRRD0E L
R, L LS, HREED, BOEROHEFNOEZ DL, £
FEVEMARZEBEREDO AT LD BN E 5N TWD E1TE
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X% 5-9 BEHAM - NE
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XEREE

144N 39 72.2%
2 ®/T7V TR 12 22.2%
3TESR 8 14.8%
4 Z Db 0 0.0%
Bt Xoviazg 54  100.0%

X% 5-10 BHEAY - %

1% 41 75.9%
2 B8 2 3.7%
3 WA 11 20.4%
4 ZDfh- Ly 0 0.0%
&&t 54 100.0%

% 5-11 BHEAY - Fin

XEHEZE
1-101% 2 3.7%
2-201% 48  88.9%
3-301% 5 9.3%
4-401% 4 7.4%
5-50X LA E 1 1.9%
6-F{it 3 5.6%
BE XCM#LH 54 100.0%

X% 512 BHEAY - H4 - B4

1854

(B, AR —YEF, 28
ARMITYTT—T4RH)

2 | 26
Bit XcmiaEr 54

X% 5-13 BHBHAW - N

51.9%

48.1%
100.0%
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1A 30 55.6%

2N 11 20.4%
3N 10 18.5%
PN 1 1.9%
5A 0 0.0%
eA 1 1.9%
7A 0 0.0%
8A 1 1.9%

=X11 54 100.0%

X% 5-14 BH AWMEOHEEBER

XEHMOE

138 1 1.9%
2 S hm bk 1 1.9%
3 Xtm-AmA 2 3.7%
4 RN -FEHE 15  27.8%
5 Fit 2 3.7%
6 TNt 5 9.3%
7 JESL Y xBBAMIAOLD 30 55.6%
BEt XCmisH 54 100.0%
X% 5-15 P&l v MK

1[E] 2 3.7%

2@ 24 44.4%

3@ 18 33.3%

4[g] 7 13.0%

5[a] 1 1.9%

6[a 1 1.9%

7[@ 1 1.9%

=11 54 100.0%

X#* 516 4A¥od.7 75 Ked

14%03 5 9.3%
27763 24 44.4%
3mA 22 40.7%
4 1L 3 5.6%
Y=N.1 54 100.0%
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X 5-17 BEROBRGAE

XEHEZE
1hvkBH 6 11.1%
=EHvk 32 59.3%
& h 51 94.4%
7ZL 0 0.0%
Bt XComias 54  100.0%

MK 518 NvFr—YDhHT7—¢ CMIZELbNTWA Y TF—D—F

—E 43 79.6%
&R —E 4 7.4%
~—E 7 13.0%
&&t 54  100.0%

3) Eib - HHIEH

SEEOEEIL, 85.2% N L—a b0, MBS NBHEED BT
TETHL—varofRbVadT a4 —rbbhb, LFIHERTITT LV
—va Y OEMTERD VY —F T =R EREREIND, 7T N4
DYy Fr AT RELOT T Fe T30,

X% 5-19 SO

XEHEZEF
1 Fb—ay 46 85.2%
=Eh 7 13.0%
3EYUMNIT 26 48.1%
44YS 3 5.6%
BEt Xovis 54 100.0%

% 5-20 XFHEBRONE

1 & fmERER 19 35.2%
2 T Fror ) Y —FT—4 26 48.1%
3 ERMER

XEHDIOEEN2~3E LS 9 16.7%
e

=X11 54 100.0%



X 521 75V K4 - ELV U FudFE

173Uk &YubnT A&
2TSUREYIUNAT

Akt
1 RELHONIT A
2 REEZYIINIT B

&t

4) A ve—UfH

22 40.7%
32 59.3%
54 100.0%
3 5.6%
51  94.4%
54 100.0%

HRESTE A V1T, 24.1%, MlFEIEEA VIE, 9.3%, mEA A= LSt

DIEHRFFRIZ, D, A o=V XA TN,

THWIEDH D H DD 9

F, AT S F, AFZ A, LI TF =K 8FE, KT ~D3 5 Hl,

% 5-22 BREK
18RE8 A& 13
2 % & 41
&5t 54
M# 5-23 ik
11fi+& & 5
2 ffitg #% 49
&t 54
X3 5-24

1 4
2 B 28
3 WA 22
a&t 54
X3 5-24

24.1%
75.9%
100.0%

9.3%
90.7%
100.0%

Aove—UEAT (FFERMEIAEME)

7.4%
51.9%
40.7%

100.0%

2EAL) (FI=IVTFv—)
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1F3%
2 LOFv—
3 WA

ANE
=N =]

24.1%
48.1%
27.8%
100.0%

48



BOE RIRE
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H1E S

i 1
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BWRENBETHLLDOBZEZT NG, ZThbHOREEICET 2EM B S 2
A LZREZRML, 228835 (BENREREAZ, KEO
A EEMEE 228,

E3W REE

AHEITIZ, ARIOFMEIE UEH LEEOMAER & EERICHE
MU A v Z—=xy FHEOMERR Z12rT 5, ERIZS A EOERM
ETITOh, HEEIZOEMANEORIER E L THRET 5,

M 7-2 F|EE HHEEBE
HKEEBEDOA V2 —Fy MNREAOHEEIX., XK 7-3 22HR)

No. | BIB9S E M - B R

deyané .
1="lna 2=3auq

Q1
What is your nationality? (SA)

1 = Thai, 2 = Other(FA )

2hvang
1=vaanin 10T 2=20-241 3=25-291 4=30-341 5=35-391 6=wnnN 401

Q2
Your age group? (SA)

1 =Under 10’ s, 2 = 20-24"s, 3 = 25-29 ‘s, 4 = 30-34" s, 5 =35-39" s, 4 = more than 40’ s

LA
1= %y 2 = 2e
Q3

Your Sex ? *Not gender(SA)
1 = Female, 2 = Male

sgifimsdnmn/ Adednmszdy .
1 = ennndsaudate 2 = Beygnes 3 = Wigann 4 = Wgagnan 5 = duq

Q4
Your Educational back ground ?/ For full time student, your School or University belonging to ? (SA)

1 = High school, 2 = University(BA), 3 = University(MA), 4 = University(Dr.), 5 = Other (FA )

elamatfiau
1 = ¥1an31 100,000 1N 2 =99,999 - 70,000 1nn 3 =50,000 - 69,999 1NN
4 = 30,000 - 49,999 1NN 5=20,000 - 29,999 1NN 6 = Uaani1 20,000 1NN

Q5 :
Your Monthly income? (SA)

1 = more than 100,000 THB, 2 =99,999 - 70,000THB, 3 = 50,000 - 69,999 THB,
4 = 30,000 - 49,999 THB, 5=20,000 - 29,999 THB, 6 = Less than 20,000 THB

aafudiaznaiiainiasdrarsanufondndauriguainiafauazivinls.
(dszanarenladanaeaiéiau)

Q6

How much will you pay for cosmetics or personal care products in a month.
Monthly average expenses from a year. (FA )
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No. [TVCMIZEET % 5 [ - |IRER
avlsznauriddalunisaeanuiseiula dalasan
1= 015/ fuanolasaun
2 = a1 zasinman
3 = wavy/ &avsznaulasan
4 = \JaomATasan
5 = a1n/&aun
6 = wususuaINInduIN
7 = AaRNLAuaINAnN I
8 = Afunavluwausandnoal

. 9 = sudanmalnevsTINGE
What is the impression elements after watching CM (MA)
1 = Celebrity/Character
2 = Story-line narratives
3 = Music/BGM/Sound effect
4 = Character’ s line/Voice—over
5 = Scenery
6 = Product’ s brand name
7 = Product’ s function or character
8 = Color image of CM/Color of product
9 = Foreign image
nFonnlanuTawa AntauTawaivial
1 = ldyauunn
2 = aaureliay
3 = 189
4 = @aurnvay

Q2 5 = 2auunn
Do you like this CM after watching? (SA)

1 = Strongly dislike
2 = Slightly dislike
3 = Neither like nor dislike
4 = Slightly like
5 = Strongly like
Tawandl thevinliiunw ndadaridud leunnualuu
1 = MiumwaaIndnsusidudiag
2 = paurndlyuiunw
3 = 189
4 = Aauznaiunw
5 = WiuAwun
Q3

Is there a rise the image for this product’ s or brand after watching this CM ? (SA)

1 = Strongly no rise
2 = Slightly no rise
3 = Neither rise nor
4 = Slightly rise

5 = Strongly rise
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Q4

Tarandvinliaadanusasnisiavdavanaaasndnsauaiiviala
1 = ligiasnsatinunn

2 = aaurvliusiagnig

3 = 189

4 = @auIsasng

5 = siavn1sun

Does this CM make you want to try or to buy this product? (SA)
1 = Strongly does not want

2 = Slightly does not want

3 = Neither want nor

4 = Slightly want

5 = Strongly want

Q5

[Enjoyment] ; }
aasRnaundunmru Tl lTuwsaraiy unualnu?
1=l 2 = liunn 3 = 1aaq 4 = Aauavaun 5 = gununn

How much would you enjoy watching this advertisement each time you see it on television? (SA)
1 = Not at all, 2 = Not much, 3 = Wouldn’ t mind, 4 = Quite, 5 = A lot

Q6

[Understanding)
anuenadalunsnlalawann?
1 = 1 laenaunn 2 = wihlarauzneenn 3 = winlaraurnede 4 = 1 lade

How easy was it to understand what was going on in the advertisement? (SA)
1 = Very hard, 2 = Quite hard, 3 = Quite easy, 4 = Very easy

Q7

[Brandinlgll .

Tasaniy a5yt dalasunsainluldiulawanidle?

1= memwﬁﬂﬂﬁ‘l?ﬁmuimﬂmwﬁumﬂszmmimﬁiﬁ

2 = Taanldnldunularandumdssiavniasasdiandnsandniausigua
3 = "Lifluiamdni tu Brand 2asfuddseianla

4 = Tarauvin v finfe Brand furiAauliné

5 = lugunsanazaulendundnsdnaluag Brand 16

Thinking about the advertisement you’ ve just seen, which one of the phrases below applies to this
advertisement?

1 = It could have been for almost anything (SA)

2 = It could have been for any brand of cosmetic/any brand of personal care product

3 = It is not all that good at making you remember it is for this brand

4 = It is quite good at making you remember it is for this brand

5 =You couldn’ t fail to remember it was for this brand

Q8

[Appeal] Taieunil finasa Brand &ud1ati1els

1 = %71 Brand fianuinhaulaanasuin

2 = vinl9 Brand fianuihaulaanasdnian

3 = i'leldsuniasanusdnea Brand vavrainTaman
4 = gusadvgaanuaulauadaulasaladnian

5 = fvgamnudulazasnlaunTawauin

The advertisement made the brand seem--- (SA)
2 = A little less appealing

3 = It didn’ t change my feelings about the brand
4 = A little more appealing

5 = Much more appealing
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[Think different]

How strongly do you agree or disagree that the advertisement makes you think this brand is really
different from others? (SA)

1 = Strongly disagree

2 = Slightly disagree

3 = Neither agree nor disagree

4 = Slightly agree

Q9 |5 = Strongly agree

Tawanivinlv wamiawanfinnuidnin Brand i finnuuaneeiidiniau ann Brand duq annias
Wie9'ls

1 = "luiiusaa1ouin

2 = aauaelaiviuse

3= 1089

4 = Aaurnaiues

5 = Wiushea1uin

X% 7-3 A F—Xy MREEE

.
TV commercial survey oy *
FanUsasvomuudina Wounin 109
atadindu wedo Tndf DuindmnuSyan Tnnnussmvaduu Sadoslinmadavihinunfivus Tay 20249
wuasumsiibanuuuniformai Tesnimimiuule Dudmdavosmilmsnnni Tay
Foyavimatiregniduiuamuduua: bisydoyana wuhmatidanitoianusanims 25299
Anvwiniu vovausnidmduamuhuliouasnmiifidiady
toshikitoshiki39@gmail.com 30349
= 35399
78
nnnin 409

wosddlwndmsunisehunouluuaDunTH (VoIS WA
uasenugunwsituans CHANEL All in one healthy glow
cream SPF 30/ PA+++)

S e
"y

dsrinadney/ ddsdimneeeiu *
O snminisusany
Uinuned
Uiy
Uingnyion
Buq

Tuldsiodion *
wounin 20,000 vm
20,000-29,999 um
0 30,000 - 49,999 yvm
50,000 - 69,999 vm
70,000 - 99,999 ym
O snnmin 100,000 vwm

5 au 2z ld5u ddamliunnsldussseia indosdroned
CHANEL

witoms aufiugdowusds E-mail Hvimiu

UnmanaTivia alirs E-mail wiofiasiofuverriia
wormuiudislumsaousuuaounumngd

E-mail wsvinuiiaunsniiasiold
wiofiasia souvarniciali winlédudion

Ay *
) Ty

O Suq
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[rve ial 1] Q2 wamnldanilansnn A Aensauniingols *

(Ursnnuenldsnusiodow / 1) ) Tiwowsnn
soudilivoy
(e
i X Adudngou
7% 5%
wounn
TV commercial survey [TV Commercial 11 @3 Tenwnunil ahuvin TWiwiunm nadniefiud TannudTu *
* VR TLiviumwuasmdadnsiaudiay
sioutibidfiumn
TV Commercial 1 i
After watching TV commercial 1, Could you answer Q1 - Q9 Aouthufiummn
_ Wumwnn
https://youtu.be/aAZZS3UiQm4
(TV Commercial 1] Q4 Tenniivinaniinnudosnnsisdontonnaodadner
fndoli
Tisosmsathenn
sioudnbidosns
g
Aoudndoans
dosmsinn
[TV Commercial 1] Q5 anusdnaundunsesiamninil Tuusiazada snnualu *
TV commercial 1 LAy
[TV Commercial 1] Q1 asdilsznouitddniunsaduansvitia dolensnin * TLisnn
multiple answers allowed .
o/ guasilawan Aoutuaun
Womwadeunn aunnn

was / dsssznouluwon

[ dssmalsnn

aan /annuft

[ wuTusDmARinsT
Ananivondariue

[0 dduvadewnnmiondnsinst
sUdnealnnensuna

MTVCM2~13 & [Ef£iC TVCM1 & FEREIC. Q1~Q9 Z/E .,
FEAR FAEXNSR TVCM OREHIE
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1fif AUM-Patcharapa Chaichua
T L=iI\FxZ/IX— F¥ALFa7

2{iff Chompoo-Araya Alberta Hargate

FaLF—=F353%— FILINN—F N\—H—}k

3{if PLOY-Chermarn Boonyasak
Ta—A=Fr—<—2 T—2¥Hvy

4fif Woonsen-Virithipa Pakdeeprasong

Do) TAIN— NI TA—TFIY
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DIZ— T T R—ADI Y
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RA=H—"04h— R—F—
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S—=X N\)=— P IF—TIRA TAT L)

9fif Margie-Rasri Balenciaga
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10{sf PEAK-Pattarasaya Kreursuwansiri
E—9=/1354Y— J)L—RAI)

Events/Fairs -150000(4,810 USD)
Advertisements/Lump Sum
-8.6 million (5275,817 USD)

Events/Fairs -120000 (3,848 USD)
Advertisements/Lump Sum
-7.5 million ($240,538 USD)

Events/Fairs -100000 (3,207 USD)
Advertisements/Lump Sum
-6.5 million ($208,466 USD)

NA

Events/Fairs -70000 (2,245 USD)
Advertisements/Lump Sum
-4.5 million ($144,323 USD)

Events/Fairs -95000 (3,046 USD)
Advertisements/Lump Sum
-6.5 million ($208,466 USD)

NA

NA

NA

NA
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http://matome.naver.jp/odai/2138658171223923901
55 JR5# 1L, [sanook!] 2011 429 A 11 O+ Fit=H

(http://news.sanook.com/1059355/) &, ZAUZRY LHGECRldE L T\ % [Introducing
Lyn's Lakorn Blogll (http://iheartlakorns.com/2011/10/top-10-highest-paid-thai-

actresses-for-2011/) ZF|F,
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